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& Water Supply & Keuse

Reporting Unit: |  Year: {Submined
Crestline Village Water District I 2000 o
CUWCC
[ 02/22/2001

LY Y

Yvator Supply Source information

You must tlick "Update® or “Delete” for each supply source you
identify. Sslecting Updale Is Ihe same bs the "Save Sassion”
button on other forms.

Acre Feet Conversion Calculator

: Updato/Oetate

Supply Source Quantity (AF) Su = - .
ppiy Type a Suppiy

Name Supplied Source

i i {Choose One ~

|District wells |385.87 [Groundwater -/

|CLAWA 1445.8 [imported ~]

Total AF: 831.67
Hormo Contoct Us FAC Site Ingdnx Lopout

Copyrigt @ Z000-z001, Calliornla Urben Water Conzervation Council.
Al Rights Reserved.
Yoebrmavater

hrtp:fz’bmp.cuw::c.orgfonctimc/show-form.Iasso‘?which1‘0rm——supplyrcusc&YcaF?_OOO&Shm... 212272001



Arcounls & Water Usc

K Best Management Practices Report Filing

REET
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@ Accounts & Water Use
- IReporting Unit Name: Submifted to CUWCC | VYear:
Crestline Village Water 02/22/2001 2000
District
A. Service Area Population Information:
& |1. Total service srea population ]6900
, B. Number of Accounts and Water Dellveries (AF)
A [ Tvoe | Metered ] Unmetered
' Water Water
_No. of Deliveries . Noof Deliveries
PALAAILEL LS (AF) LA FD . (AF}
@ 1. Single-Family tfszo3 Teasss o o
@ |2 Multi-Family {37 [20.7 "6 1o .
@ 3. Commercial |156 '1P4.89 [6 -A '. Io ’
& |4. industrial o o o ;I[o
® |5. Institutional  |[>3 [a859 o :IIO
(i} 6. Dedicated 0 0 0 o
Irrigation l l ‘ r r
& |7. Other ICT 1o [o fo
& |8. Unaccounted NA {40.66 NA ‘io
Total{ 4819 831.67 0 N
AF_Conversion Metered Unmetered
Calculator
Hroos Coninct Us Facu Sile Inoex Loagu

Copynght & 2000-2001, Lalfiomis Lired Watar Conentvation Councif.

Ali Rights Resorvod.
webmbgiue

hutp:/fhmp.cuwee.org/on etinie/show form.JassoTwhichform=acciwatcruse& Y car=2000& She...

2/22/2001
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Lrc BMP 01

BMP 01: Water Survey Programs for Single-Family and
Multi-Family Residential Customers

Reporting Unit: Subenitted to CUWCC Year:
Crestline Village Water District 02/22/2001 2000

A. Implementation

1 Lll,;"‘_ LIS N R

1. Based on your signed MOU date, 03/19/1998, your Agency 07/01/1998
STRATEGY DUE DATE is:
2. Has your agency developed and implemented a targating/ yes
markefing strafegy for SINGLE-FAMILY residential water use
surveys?
a. If YES, when was it impiemented? 12/15/1997
3. Has your agency developed and implemenied a targeting/ yes
marketing stralegy for MULTH-FAMILY residential waler use
stirveys?
a, l{ YES, when was it implemented? 1211511997
B. Water Survey Data
Single Muiti-
Survey Counts: Family Family
' Accounts Units
1. Number of surveys offered: 820 10
2. Number of survays completed: 120 8
indoor Survey:
3. Check for leaks, Including toilets, faucets and yes yes
meter checks
4. Check showarhead flow rates, aerator flow rates, yes yos
and offer to replace or recommend replacement, If
nacessary
5. Check toilet flow rates and offer to install or yes y&s
recommend installation of displacement device or
direct cuslomer to ULFT replacement program, as
neccosary; repiace leaking toliet fiapper, as
necassary
Outdoor Survey:
6. Chack irrigation system and (imers yes yers
7. Raview or dovelop customer irrigalion schedule yes yas
8. Measure landscaped area (Recommended but not no no
required for surveys)
8. Measure total irrigabia area (Recommended bul no ne
nol required for surveys)
10, Which measurement method ts typically used Other
(Recommended but not required for surveys)
11, Were customers provided with information no no
packets thal included evaluation resuils and weter
savings recommeridations?
12. Have the numbaer of survoys offered and ne ne
complefed, survey resuits, and survey cosis been
tracked?
a. If yes, in what form are surveys tracked? None

hitp://bmp.cuwee org/bmps/printbmp.lasso?BMP=01& Year=2 Q00&ShowMissing—Yes& 31

we 2/22/200]



CUWCC | Print BMP 01 .

C. Water Survey Program Expenditures
This Year Next Year

1. Budgeted Expendilures 0 o
2. Actual Expendilures 5000
D. "At Least As Effective As”
1. Is your AGENCY implementing an “al leest as effective as" No
variant of this BMP?
1 ‘ Prinl itdta Hake Conipgt Us FaQs S'ngmdw koggid

Copyright © 2000-2001, Californls Urhan Waiar Conservahun Coumctt,
Al Rights Resorvod,

it

o e

http‘.ffbmp.cuwoc.orgfbmpsr'printbmp.lass-n?BMi’FU 1&Y car=2000&ShowMissing=Y es& 3., 2/22/2001
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BMP 02: Residential Plumbing Retrofit

oo = J—

Reporting Unit: Submittud to CUWCC Year:
Crestline Village Water District 62/22/2001 2000

e e o e e o e e e e e AR e e e A ——— = R1 S e e

A. lmplementation

1. ts there an enforceable ordinance in effect in your sefvice no
araa requlning replacemant of high-flow showetheads and other
walar use fixiuies with their fow-flow counterparts?

2. Has your agency satisfied the 75% saluration requiramant for no
single-family housing units?
3. Estimatad percent of single-family households with jow-flow %
showerheads: .
4. Has your agency satisfiad the 75% saturation requirement {or na
muiti-family housing.unlis?
5. Estimated percent of muttl-family househoids with low-Tiow %
snowerheads:

B. Low-Flow Device Distribution Information
1. Has your agency developad 2 targeiing/ marketing sirategy no

for disifbuting low-flow devices?
a. if YES, when did your agency begin implementing this

strategy?
Low-Flow Devices Distributed/ Instalied SF Accounte MF Units
2 Numbar of low-flow showerheads O 0
distribuled: }
3. Number of toilet-displacemsnt devices 10 550
distributed:
4. Number of toilet lappers distributed. 0 ' 0
5. Number of faucet aerators distibuted: 0 0
6. Does your agency frack the distribution and cost of iow-flow no
devices?

a. If YES, In what format are low-flow
devices wacked?
C. Low-Flow Device Distribution Expenditures
This Year Next Year

1. Budgeted Expendilureé 0 0
2. Actual Expenditures 100

D. "At Least As Effective As”
1. Is your AGENCY implemnaenting an “al least as effective as” No
variant of this BMP?
Brird Indor Fleeng Caninei Us _ Egg& o C&ﬁ“f Logoast

Copyright © 2000-2001, Cukfurmia Urban Waler Consstvation Counci,
Ali Rights Roserved.

I\Llp-:lfbmp.c:uwcc.arglbmps/primb-mp.lassd?BM P=02&Yoar=2000& ShowMissing=Y es&67... 2/22/200



CUWCC | Print RMP 03

BMP 03; System Water Audits, Leak Detection and Repair

Reporting Unit: Submittad to Year:
Crestiine Village cuwcc 2060
Water District 02/2212001

A. Implementation

1. Has your agency complated a pre-
screening system audit for this reporting
yaar?

2. If YES, enter the velues (AF/Year) used to calculate verifiable use as a

parcent of total production:
a. Determine matered sales (AF)
b. Determine other system verifiable
uses (AF)
¢, Datenmine tolal supply into the
system (AF)
d. Using the numbers above, If
{Metered Sales + Other Verifiable
Uses) / Total Supply is < 0.9 then a
full-scale system aud't is required,
3. Doas your agency keep necessery data
on file to verify the values used to calculate

verifiable uses as a percent of total
production?

791.01
3.44

831.67

0.96

4. Did your agency complete a full-scale
audit during this roport year?

[Fieid Tag: The field
“swwa_sudit_required_yn" could
not be found)

5. Does your agency maintain in-house
records of audit resuits or the compleled
AVWWA audit worksheels for the compieted
audit?

6. Does your agency operate a system leak
detection program?

B. Survey Data

1. Total number of miles of distribution
systoin ling,

2. Number of mites of distribution syslem
line survayod,

C. System Audit/ Leak Detection Program Expenditures

This Year
1, Budgeted Expendilures 0

2, Actua! Expenditures 12000

D. "At t.east As Effective As”

1. Is your AGENCY implementing an "at
loast as effective as™ vanant of this BMP?

yes

yas

88

85

Neaxt Yaar
¢

No

St ndex Conizst Us tAGE S

bitp :ﬂbmp,cuwcc.org/bmps/printbmp,lasso?BMP'-—O?v&YcaFZOOU& ShowMissing=Ycs& 4]
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CUWCOO | Prit BMYP 04

BMP 04 Meterin

Reporting Unit:

g with Commodity Rates for all New

Connections and Retrofit of Existing

Submitted to CUWCC Year:

Crastline Village Water District 02/22/2001 2000

[ -

A. Implementation

1, Does your agency require mmeters for all new connections and bill yes

by volume-of-use?

2. Does your agency have & program for rotrofiting existing no
unmetered connections and bill by volume-of-use?

a. If YES, when was the plan to refrofit and bill by volume-of-
use existing unmetered connections completed?

3. Number of previously unmetered accaunts fitted with meters 0

during report year.

B. Feaslbility Study

1. Has your agency

conducted a feasibitity study o assess the merits no

of & program to provide Incentives to switch mixed-use accounts to
Jedicaied {andscaps metanst

a. If YES, when was the faasibilily study conducted?

{rmmdddivy)

7. Mumber of Cli accounts with mixed-use melers. 3

3. Nurmnber of Clf accounts wilh mixed-use meters retrofitted with
dedicated trrigation meters during reponting petiod.

C. Meter Retrofit Program Expenditures

This Year Next Year

1. Budgeted Expenditures o o
2. Actua! Expenditures 0
D. "At Least As Effective As"
1. 1s your AGENCY Implementing an “at lcast as effeclive as” variant No
of this BMP?
Print Indexs Home Conent LU FROs C;:_ﬁmq Logout

Copyright ® 7000-2001, Calilormis Urban Waler Consarvation Council.

hittp://omp .cuwee.org/bmps/printh

Al Rights Resarvud.

mp.Iasso?BMPﬂM&Yc3#2(‘K)O&.ShowMissing=ch&95... 2/22/2001
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CUWCC | Print BMP 05 —

BMP 05: Large Landscape Conservation Programs and
Incentives

Reporting Unit: S Year-
Crestline Village Water ubmitted to CUWCC —
. o s 02r22/2001 2000
District =
A. Watar Use Budgets
1. Number of Dedicated irmigation Meter Accounts: o
2. Number of Dedicated Imigation Mater Accounts with Water 0
Budgsts:
3. Budgeted Usc for trrigation Meter Accounts with Watar 0
Budgets (AF):
4. Actual Use for irigation Meler Accounts with Water Budgets o
(AF)
5. Does your agency provide water use notices to accounts with no
.~ budgets each billing cycle?
B. Landscape Surveys
1, Has your agency developed a marketing / targoting strategy no

for landscape surveys?
a, If YE'S, when dig your sgency begin implementing this

strategy?
2. Number of Survoys Offered. 0
3. Number of Surveys Completed. 0

4. indicate which of the following Landscape Eiements are part of your survey:

a. Irrigation Systern Check no
b, Distribution Uniformity Anaiysis no
t. Review / Davelop [rigation Scheduies no
d, Measure Landscape Aresa no
&, Measure Toial Irrigable Area no
f. Provide Custorner Report / Information no
5. Do you track survey offers and resuits? no
5. Does your agency provide follow-up surveys for previously no

completed surveys?

C. Other BMP 5 Actions

1. An agency can provide mixed-use accounts with ETo-bascd no
iandscape budgets in liou of a large landscape survey program.

Does your agency provide mixed-use accounts with tandscape

budgets?

2. Number of Cll mixed-use accounts with landscape budgets, 0
3. Do you offor landscape Irrigation training? no
4. Does your agency offer financial incentives © improve no
landscape water use. efficency? o o
Type of Financial Budget Number Awarded Total
Incentive: {Dollare/ to Customers Amount

Yoar) Awarded

a. Rebates

hp//bmp.cuwee.org/bmps/prinibmp. Jasso?BM P=05& Y ear=2000& ShowMissing=Y cs& 82,

~

13

[

/2001



CUWCC ! Print BMP 05

b. Loans
c. Grants
5. Do you provide tandscape water use efficiency infformation to L
new cusiamars and customers changing services?
6. Do you have irrigated landscaping at your faciilles? yes
a. H yes. is it water-cfficlent? yes
b. If yes, doss it have dedicated irrigation metering? no
7. Do you provide customer noticas at the start of the irrigation no
season?
8, Do you provide customer notices at the end of the irrigation no
season’
D. Landscape Conservation Program Expenditures
' This Year Next Year
1. Budgeted Expenditures 0 4]
2. Actuat Expenditures 0
E. "At Least As Effective As"” '
1. ts your AGENCY implementing an “at ieast as effective as” No
variant of this BMP7
Srint Incdex Hotrw Contae Us FAGS ey Luygoul

Copyright ©@ 2000-2001, Celifornia Urban whiter Conservalion Councll.
Adf Righis Reservad,

-

Lo

-

L ™
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BMP 06: High-Efficiency Washing Machine Repate

Programs
Reporting Unit: - Submitted to CUWCC Year:

Crestiine Village

Water District 02/22/2001 2000

A. lmplementation

1, Do any enefgy service provigars of wasto water dtilities m no
your setvice area offer rebates for high-efficioncy washers?

2. Does your agency offer rebates for high-efficiency washers? no
3. What is the level of ths rebate? 0
4. Number of rebates awarded. 8]

B. Rebate Program Expenditures
- This Year Next Year
1. Budgetied Expenditures 0 0

2. Actual Expendituras 0
C. "At Least As Effective As”
1. i your AGENCY implemanting an "at leasl as effoctivo as” no

varlant of this BMPY

N X Cowriys ‘
Prinl thdex Home Cohtagt Us -AQs TRepors houpy

Copyngh! & 2000-2001, Callornia Urban Waler Conservanon Counci,
all Rights Reserved,

hnp:}/bmp.cuwcc.orgfbm-ps/printbmp.las50?BMP“'C!G&Ycar-zOOO&ShowMissing-=ch&8?.... 2/22/2001



Ardns iy

R
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BMP 07: Public Information Programs

Reporting Unit. Submitted to CUWCC Year:
Crastline Village Water District 02/22/2001 2000

—————t A e - e e e A a e o000 BR00 00 CooDO e e

A. Implementation

1. Does your agency maintain an active public information yas
program to promote and educate customers about water
conservation?

2. Indicate which and how many of the foliowing activities are included in your
public inforrmation program.

Public Informetion Pregram Activily Yes/HNo Nun%ﬁ:ll"::
a. Paid Advertising no
b. Public Setvice Announcearmant no
¢. Bill Inserts / Newsletters / Brochures yes &
d. Bilf showing water usage in comparison yos
lo previous year's usage
&. Demonstration Gerdens no
f. Special Evenls, Media Events no
0. Speaker's Bureau yos -4
h. Program {¢ coordinate with other no

govemment agancies, industry and publiic
interest groups and media

B. Conservation information Program Expenditures
This Yoar Next Year

1. Budgeted Expenditures 0 o]
2. Actuai Expenditures . 500

C. "At Least As Effective As™
1. Is your AGENCY implementing an "2t least as effective as” No

variant of this BMP7?

, Covelags
Pani index Home . Contacd Us FAQA e Lopoul

Cooyripht § 200020611, Caditornin Urban Water Consorvation Cuunch,
All Rights Reserved.

http:/fomp.cuwee.org/bmps/printbmp Jasso TBMP=07& Y car=2000& ShowMissing=Y cs&51... 212272001
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Reporting Unit.
Creatiine Vl!lage Water Distnct - 02/22/2001 2000

Print BAIP 08

BMP (8. School Education Programs

——— o ——— e emr s

Supmitted to CUWCC Year:

A !mplementation

1.1as your agency Imptemented a school information program lo noG
promole water conservalion?

2, Please provide information on your school programs (by grade level).

Grade Are grade- No.ofclass No. of No. of
appropriate presentations students teachers’
materials reactied workshops
distributed?
Grades K-3rd yes 1 22 O
Grades 4th-Bth yes 1 a5 0
Grades 7{h-8th yes 0 0 0
High School yes . 0 0 o
3. Did your Agency's materiats meet state education framework no -’
reqgliirements?
4. Whean did your Agency bogin lmpiementmg this program?
. Schoot Education Program Expenditures
This
Year Next Year
1. Budgeted Expenditures 0 v
2. Actuzl Expenditures 100
. "At Least As Effective As"
1. ts your AGENCY implementing an "at least as eifacllve as” No
variant of this BMF?
Briat bncer Humw Comact Us FALH %‘%ﬁ%&f Loson

Capynghl € 2000-2001, Calfornia Urban Water Conservution Sounch.
Ali Rights Reeorved.,

http://bmp.cuwee.org/mps/printbmp.] ass07BMP=08&Y car~2000& ShowMissing=Yes& 1£...
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CUWCC | Pont BMP 09

BMP 09: Conservation Programs for Cll Accounts

Reporting Unit:

Crestline Village Water Submét;ngtgoggwcc Year:
District 2000
A, implementation

1. Has your agency identified and ranked COMMERCIAL yes

cuslomers according 1o uso?

2. Has your agency identified and ranked INDUSTRIAL

customaears according o use?

3. Has your agency identified and ranked INSTITUTIONAL

custormners according o use?

no

Option A: Cll Water Use Survey and Customer Incentives

Program

4. Is your agency operating a Cli water use survey end
customer Incentives program for the purposa of complying with

BMP 9 under this option?
Cli Surveys

a. Numbar of New Surveys
Offered

b. Number of New Surveys
Compiated

c. Number of Site Follow-ups
of Pravious Surveys (within 1
yr)

d. Number of Phone Follow-

ups of Previous Surveys
{within 1 yr)

Cli Survey Camponents

e. Sile Visit

{. Evailuation of all water-
using apparatus and
protesses

g. Customer report
identifying recommnendexd
efficiency measures.
paybacks and agsncy
incantives

Agency Cll Customer
incentives

h. Rebates
i. Loans

j- Grants
k. Others

Coimmercial
Accounis

15

2

Commarclal
Accaunis

yes
yes

yes

Budget
{$/Year)

o @ 0 Q.

Industrial
Accounts

industrial
Accounts

no
no

no

No. Awarded to

Customers

o o @O

Y&E

institutional
Accounls

Institutional
Accounis

yes
yes

no

Total &
Amount
ﬁwarﬂed

o
Q
0

hitp://omp.cuwec.org/bmps/printbmip. lasso7TBMP-09& Yeay=2000& ShowMissing=Y es&:24...

vage i 03 -
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CUWCC Print RMP 09 Page Zof2

Option B: Cit Conservation Program Targets

5. Doas your agency track Cll program interventions and water yas
sevings for the purpose oF complying with BMP & under this
option? :
8. Does your agency documant and malntain records on how no
savings were realized and the methed of calculation for '
asthnated savings?
7. Estimated annual savings (AF/yr) from site-verified actions 5
i taken by agency since 1891,
; B. Estimated annual savings {AF/yr) frorn non-site-verified 8
actions taken by agency since 1881, :
B. Conservation Program Expenditures for Clt Accounts

This Yoar Next Yaar

1. Budgeted Expand"ituras H . 0
2. Aclual Expenditures 0

C. "At Least As Effective As”
1. Is your AGENCY implementing an "at least as cffective as” No

vaiiant of this BMP?

= Repons

Yot we e

8 fring Index Horma Conact s EADS Sagywiddy Losout

Copyright © 2000-2001, Cafilornic Urben Water Conservehion Counci.
AX Rights Raser-od,

P

hetp://bmp.cuwee.org/bmps/printbmp. FussoTBMP=0U& Yea=2000& ShowMissing=Yes&24... 2/22/2001



| CUWCC | Prim BMP 11

'BMP 11: Conservation Pricing

NN

Reporting Unit:
Crestline Village
Water District

Submitted to CUWCC
022212001

A. implementation

Rate Structure Data Voiumetric Rates for Watsr Service by Customaer

Ciass

1. Rasidential

a. Water Rate
Structure

b. Sewear Rate
Structure

c. Total Revanue
from Volumetric $1109555
Rales

d. Total Revenue
from Non-
YVolumetric
Chiarges, Fees and
olher Revenue
Sources

2. Commercial

z. Water Rate
Structure

b. Sewer Rata
Structure

c. Total Revenue
from Velumetric 50
Rates

d. Total Revenue
from Non-
Volumsetric
Charges, Fees and
other Revenus
Sources

3. Industrial

a. Water Rate
Structure

b. Sewer Rata
Structure

¢. Tolal Revenue
from Vollimetric $102000
Ratles

d. Total Revenue
from MNon-
Volumetric
Charges, Foos an
othor Revenue
Saurces

increasing Block

Service Not Provided

$1002240

increasing Block

Servica Not Provided

increasing Block

Servire Not Provided

4 342960

4, institutional f Government{

hitp//bmp.cuwee.org/bmps/printbmp.lassoTBMP~1 1 & Y ear—2000& ShowMissing=Y es& 72
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CUWCC ! Print BMP 1)

8. Waler Rate
Structure

br. Sewer Rate ; .
Structure Service Not Provided

Increasing Block

c. Total Revenue

from Volumetric $144225
Rates

d. Totsl Revenue
from Non-
Volumeiric
Charges, Fees and
other Revenus
Sources

5. irrigstion

g- Wﬂ“‘-‘r'eRam Increasing Block

$460

b. Sawer Rate
Structure

c. Total Revenusg
from Volumatric $0
Rates

d. Total Revenue
from Non-
volumetric
Charges, Fees and
other Revenue
Sources

6. Other

a. Water Rate
Structure

b, Sewer Rate
Structure

¢. Total Revenue
from Volumetric $0
Rates

d. Total Ravenuse
from Mons
Volumetric
Charges. Fees an
other Ravenue

Service Not Provided

Increasing Block

Seivice Not Provided

g %0

Sources
8. Conservation Pricing Program Expendlitures
This Year MNext Year
1. Budgeted Expenditures 0 o
2. Actual Expenditures 0
C."At Least As Effective As”
1, Is your AGENCY implementing an “at lcast 85 No
effective as” variant of this BMP? :
Crnt irddoa Home Cortlact Us FaQs ;}mﬂ !‘ﬁ; Logout

http:!/bmp.cuwcc.orgfbmps!printbmp.lu.sso?BM'IEI 1&Year—2000& ShowMissing=Yes&72..

Fage £ 0L 3
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BMP 12: Conservation Coordinator

Reporting Unit. Submitted to CUWCC Year:
Crestline Village Water District 0212272001 2000

A. implementation

1. Does your Agency have e conservation coordinator? yes
2. is this a fuli-time position? no
3. if no, is the coordinatar supplled by another agency with no

which you cooperate in a regional conservation program ?
4. Partner agency's narme;

5. if your agency supplies the conservation coordinator:

a. What percent is this consarvation 504
coordinator's position? '
b. Coordinator's Name Karl B Drew
¢. Coordinator's Title Offica Manager
d. Coordinator's Experience and Number of On the job for 20 years
Yeoars
¢. Date Coordinator's poesition was created
12/15/19297
(mm/ddlyyyy) 4
6. Numbear of consarvation staff, iIncluding 1

Conservation Coordinatar,
B. Conservation Staff Program Expenditures
This Year Next Year
1. Budgeted Expenditures (V] O
2. Acluai Expendiiures o

C. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as”

variant of this BMP? no

Ennt tsimg Homs: Contact Ug EAGS e Logout

Copyripht & 20002001, Callfornis Urban Water Conservaiion Council.
All Righls Resarved,

h%tp:/fhmp..cuwcc.orgtbmps/printbmp.lassu?BMP'—'ll&Ycar”ZOOO&ShowMissinchs&54... 2/22i2001
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BMP 13: Water Waste Prohibition

Reporting Unit: Submitted to CUWCC Year:

Crestline Village Water District 02/22/2001 2000

A. Requirements for Documenting BMP Implementation

1. Is 3 water wasto prohibltion ordinance in effect in your yes
service area?

2. Is & copy of the most curtent ordinance(s) on fite wilh
cuwcee? ne

- B. Implementation

1. Indicate which of the waler uses listed below are prohiblted
by your agency orf service area.

a. Gutter ficoding yes
b. Single-pa%s copling systems for naw connactions . ito
c. Non-recirculating systems in all new conveyor or car

wash systems yes
d. Non-recirculating systams in all new commercial
jaundry systems ne
a. Non-recirculating systems in il new decorativo
fountains ' yes
f. Other, please nama
custemer plumbing leaks, hosing of hard surfaces yes
Water Softeners:
3. Indicate which of the following measures your agency has
supported in developing state law:
a. Aliow the sale of mora efficiant, demand-iniliaied o

regenarating DIR models,
b. Develop minimum appliance efficlency standards that:

i.) Increase the regeneration efficiency standard to
at feast 3,350 grains of hardness removed per no
pound of common salt used.

il.} Implement an identifisd maximum number of
galions discharged per galion of soft water no
produced.

¢. Allow local agaencies, including municipalilies end

spacial districts, (o sef more stringen{ standards anurol

ban an-site regeneration of water softeners if it is

demonstrated and found by the agency governing board yes
that there is an adverse effect on the reclaimed water or
groundwater supply. ‘

4, Does your agency include water softener checks in home no

water audit programs? -

5. Does your agency inciuda information about DIR and
axchenge-type water softeners in educational efforts to no
ancourage replacement of less efficient timer models? . :

C. Wator Waste Prohibition Program Expenditures
This Yoor Next Yesr
1. Budgeted Expenditures o 0
2. Actual Exponditures 0

htip://bmp.cuwec.orgbmps/printbmp.lasso? BMP=13& Y car=2000& ShowMissing=Yes& 18
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CCUWCC ! Pimt BMP 13

D. "At Least As Effective As"

1. Is your AGENCY implementing an “at least as effeclive as” na
variant of this BMP7 _
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T T CUWCC | Primt BMP 14 ) ' Fagc 1 ol 1

'BMP 14: Residential ULFT Replacement Programs

—,

Reporting Unit: Submitted to CUWCC Yeaf:
Crestiine Village Water District 02/22/2001 2000

A. lmplementation
Single-Family Multi-Family

Accounts Units

1. Does your Agency have program(s) for no §le]
replacing high-water-using toilets with ultra-low
fiush tollets?
Number of Tollets Replaced by Agency Program During Report Year
Replacemeant Method SF Accounts MF Units
2. Rebste ) o 0
3. Direct instali o 0
4. CBO Distribution 4] o
5, Other 0 0

Totai a 0

&. Desciibe your agency's ULFT program for single-family residences.
Required for new construction

7. Describe your agency's ULFT program for multi-family residences.
Required for new construclion

8. Is a toilet relrofit on resale ordinance In effect for your service no
area?

B. Residential ULFT Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expendliures 0
C. At Least As Effective As"
1. Is your AGENCY implementing an “at least as effective as” no
variant of this BMP7
Brint indux Home Supirct Us EaQs YRR koot

Copytight G 2000-2001. California Urban Water Conservetion Council,
All Righte Rosorvad.
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Reported as of 10/27/05

Water Supply & Reuse

Reporting Unit: Year:
Crestline Village Water District 2004
Water Supply Source Information

Supply Source Name Quantity (AF) Supplied Supply Type
Crestline-Lake Arrowhead Water Agency 562.19 Imported
Wells 354 .98 Groundwater

Total AF: 917.17



Accounis & Water Use

Reporting Unit Name: Submitted to Year:
Crestline Village Water District CUwCC 2004
10/27/2005
A. Service Area Population Information:
1. Total service area population 7200
B. Number of Accounts and Water Deliveries (AF)
Type Metered Unmetered
Water Water
Ach%u%fts Deg\(g;ies Agjc%u%fts De:ixﬁ;ies
1. Single-Family 4627 712.85 0 G
2. Multi-Family 51 23 28 0 0
3. Commercial 159 71.74 0 0
4. Industrial 0 0 0 0
5. Institutional 29 47.35 0 0
6. Dedicated Irrigation 0 0 0 0
7. Recycled Water 0 0 0
8. Other 0 0 0 0
8. Unaccounted NA £3.85 NA 0
Total 4859 919.17 0 0
Metered Unmetered

Reported as of 11/8/05



Reported as of 10/27/05

BMP 01: Water Survey Programs for Single-Family and

Multi-Family Residential Customers

Reporting Unit: BMP Form Status:
Crestline Village Water District 100% Complete

A. Implementation

1. Based on your signed MOU date, 03/19/1996, your Agency

STRATEGY DUE DATE is:

2. Has your agency developed and implemented a targeting/
marketing strategy for SINGLE-FAMILY residential water use

surveys?
a. If YES, when was it implemented?

3. Has your agency developed and implemented a targeting/
marketing strategy for MULTI-FAMILY residential water use

surveys?
a. F YES, when was it implemented?
B. Water Survey Data

Survey Counts:

1. Number of surveys offered:
2. Number of surveys completed:

Indoor Survey:
3. Check for leaks, including toilets, faucets and
meter checks
4. Check showerhead flow rates, aerator flow rates,
and offer to replace or recommend replacement, if
necessary

5. Check toilet flow rates and offer {o instalt or
recommend installation of displacement device or
direct customer to ULFT replacement program, as
neccesary; replace leaking toilet flapper, as
necessary

Cutdoor Survey:
6. Check irrigation system and timers

7. Review or develop customer irrigation schedule

8. Measure landscaped area (Recommended but not

required for surveys)

9. Measurs total irrigable arga (Recommended but
not required for surveys)

10. Which measurement method is typically used
(Recommended but not required for surveys)

11. Were customers provided with information
packets that included evaluation results and water
savings recommendations?

12. Have the number of surveys offered and
completed, survey results, and survey costs been
tracked?

a. If yes, in what form are surveys tracked?

Single
Family
Accounts

917
142

yes

yes

yes

yes
yes
no

no

no

no

b. Describe how your agency tracks this information.

C. Water Survey Program Expenditures

This Year

Year:
2004

03/19/1998

yes

12/15/1997
yes

12/15/1997

Multi-Family
Units

9
2

yes

ves

yes

yes
yes
no

no
None

no

no

None

Next Year



1. Budgeted Expenditures 0 0
2. Actual Expenditures 500

D. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as" No
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

E. Comments



Reported as of 10/27/05

BMP 02: Residential Plumbing Retrofit

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1. Is there an enforceable ordinance in effect in your service no

area requiring replacement of high-flow showerheads and other

water use fixtures with their low-flow counterparts?
a. If YES, list local jurisdictions in your service area and code or
ordinance in each:

2. Has your agency satisfied the 75% saturation reguirement for no
single-family housing units?

3. Estimated percent of single-family households with low-flow %
showerheads: }

4. Has your agency satisfied the 75% saturation requirement for no
multi-family housing units?

5. Estimated percent of multi-family households with low-flow %
showerheads:

6. If YES to 2 OR 4 above, please describe how-saturation was determined,
including the dates and resulls of any survey research.

B. Low-Flow Device Distribution Information

1. Has your agency developed a targeting/ marketing strategy no
for distributing low-flow devices?

a. If YES, when did your agency begin implementing this

strategy?

b. Describe your targeting/ marketing strategy.
Low-Flow Devices Distributed/ Installed SF Accounts MF Units
2. Number of low-flow showerheads 0 0
distributed:
3. Number of toilet-displacement devices 0 0
distribitted:
4. Number of toilet flappers distributed: 0 0
5. Number of faucet aerators distributed: 0 0
8. Does your agency track the distribution and cost of low-flow no
devices?

a. If YES, in what format are low-ftow
devices tracked?
b. If yes, describe your tracking and distribution system :

C. Low-Flow Device Distribution Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures 0

D. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as” No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

E. Comments



Reported as of 10/27/05

BMP 03: System Water Audits, Leak Detection and Repair

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1. Has your agency completed a pre-screening system audit for this yes

reporting year?
2. f YES, enter the values (AF/Year) used 16 calculate verifiable use as a
percent of tofal production:

a. Determine metered sales (AF) 855.22
b. Determine other system verifiable uses (AF) 3.86
c¢. Determine total supply into the system (AF) 917.17
d. Using the numbers above, if (Metered Sales + Other 0.94

Verifiable Uses) / Total Supply is < 0.9 then a full-scale
system audit is_required.

3. Does your agency kesp necessary data on file to verify the values yes
used to calculate verifiable uses as a percent of total production?

4. Did your agency complete a full-scale audit during this report no
year? _

5. Does your agency maintain in-house records of audit results or yes
the completed AWWA audit worksheets for the completed audit?

6. Does your agency operate a systém leak detection program? yes

a. If yes, describe the leak detection program:

Survey all mains and services every 6 months.

B. Survey Data
1. Total number of miles of distribution system line. a0

2. Number of miles of distribution system line surveyed. 90

C. System Audit / Leak Detection Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 o
2. Actual Expenditures 69000

D. "At Least As Effective As"
1. Is your AGENCY implementing an "at feast as effective as" variant No
of this BMP? '

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

E. Comments



Reported as of 10/27/05

BMP 04: Metering with Commodity Rates for all New
Connections and Retrofit of Existing

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1. Does your agency require meters for all new connections and bill yes

by volume-of-use?

2. Does your agency have a program for retrofitting existing no

unmetered connections and bill by volume-of-use?

a. If YES, when was the plan to retrofit and bill by volume-of-
use existing unmetered connections completed?

b. Describe the program:
3. Number of previously unmetered accounts fitted with meters 0
during report year.
B. Feasibility Study

1. Has your agency conducted a feasibility study to assess the merits no
of 2 program to provide incentives to switch mixed-use accounts to
dedicated landscape meters?

a. If YES, when was the feasibility study conducted?

{mm{ddfyy)
b. Describe the feasibility study:
2. Number of Cll accounts with mixed-use meters. 3
3. Number of Cll accounts with mixed-use meters retrofitted with 0

dedicated irrigation meters during reporting period.
C. Meter Retrofit Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures )]

D. At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" variant No
of this BMP?

a. If Y8, please explain in detail how your implemeniation of this BMP
differs from Exhibit 1 and why you consider it to be "af least as effective
as.”

E. Comments



Reported as of 10/27/05

BMP 05: Large Landscape Conservation Programs and
Incentives

Reporting Unit: - :
Crestline Village Water a&gsyF(ganSt?tgs. ;332
District © LOmpIete

A. Water Use Budgets
1. Number of Dedicated irrigation Meter Accounts:

2. Number of Dedicated Irrigation Meter Accounts with Water
Budgets:

3. Budgsted Use for Irrigation Meter Accounts with Water 0
Budgets (AF):
4. Actual Use for Irrigation Meter Accounts with Water Budgets 0
(AF):
5. Does your agency provide water use notices to accounts with no
budgets each billing cycle?
B. Landscape Surveys
1. Has your agency developed a marketing / targeting strategy no
for landscape surveys?
a. If YES, when did your agency begin implementing this
strategy?
b. Description of marketing / targeting strategy:
2. Number of Surveys Offered. 0
3. Number of Surveys Completed. 0
4. Indicate which of the following Landscape Elements are part of your survey:
a. Irrigation System Check no
b. Distribution Uniformity Analysis no
¢. Review [/ Develop Irrigation Scheduies no
d. Measure Landscape Area no
e. Measure Total Irrigable Area no
f. Provide Customer Report / Information no
5. Do you track survey offers and results? no
6. Does your agency provide follow-up surveys for previously no
completed surveys?
a. If YES, describe below:
C. Other BMP 5 Actions
1. An agency can provide mixed-use accounts with ETo-based no
landscape budgets in lieu of a large iandscape survey program.
Doss your agency provida mixed-use accounts with landscape
budgets?
2. Number of Cll mixed-use accounts with landscape budgets. o
3. Do you offer landscape irrigation training? no
4. Does your agency offer financia! incentives to improve no
landscape water use efficiency?
Type of Finangcial Budget Number Awarded Total
Incentive: {Dollars/ to Customers Amount
Year) Awarded
a. Rebates 0 0 0



b. Loans
c. Grants 0

5. Do you provide landscape water use efficiency information to
new customers and customers changing services?

a. If YES, describe below:
6. Do you have irrigated landscaping at your facilities?
a. If yes, is it water-efficient?
b. If yes, does it have dedicated irrigation metering?

7. Do you provide customer notices at the start of the irrigation
season?
8. Do you provide customer notices at the end of the irrigation
season?

D. Landscape Conservation Program Expenditures

This Year
1. Budgeted Expenditores 0
2. Actual Expenditures G

E. "At L.east As Effective As"
1. Is your AGENCY implementing an "at least as effective as"
variant of this BMP?

No

yes
yes
no
no

no

Next Year
0

No

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective

as."
F. Comments



Reported as of 10/27/05

BMP 06: High-Efficiency Washing Machine Rebate

Programs
Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1. Do any energy service providers or waste water utilities in your no

service area offer rebates for high-efficiency washers?

a. If YES, describe the offerings and incentives as weli as who the
energy/waste water utility provider is.

2. Does your agency offer rebates for high-sfficiency washers? no
3. What is the level of the rebate?
4. Number of rebates awarded.

B. Rebate Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures 0

C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as” no
variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as.ll

D. Comments



—_— - - - e

Reported as of 10/27/05

BMP 07: Public Information Programs

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1. Does your agency maintain an active public information program yes

to promote and educate customers about water conservation?
a. If YES, describe the program and how it's organized.

Managers and Supervisors are available to speak at schools and
service organizations. The District also provides informational inserts
with its water bills. Information is also provided on the District's internet
site.

2. Indicate which and how many of the following activities are included in your
public information program.

Public Information Program Activity Yes/No Nu"égi;?:
a. Paid Advertising no 0
b. Public Service Announcement no 0
¢. Bill Inserts / Newsletters / Brochures yes 5]
d. Bill showing water usage in comparison to yes
previous year's usage
e. Demonstration Gardens no
f. Special Events, Media Events no
g. Speaker's Bureau yes
h. Program {o coordinate with other no

government agencies, industry and public
interest groups and media
B. Conservation Information Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures 500

C. "At Least As Effective As”
1. Is your AGENCY implementing an "at least as effective as" No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as.”

D. Comments



Reported as of 10/27/05

BMP 08: School Education Programs

Reporting Unit: BMP Form Status:  Year:
Crestline Village Water District 100% Complete 2004
A. Implementation

1.Has your agency implemented a school information program to no

promote water conservation?
2. Please provide information on your school programs (by grade level):

Grade Are grade- No.ofclass No. of No. of
appropriate presentations students teachers'
materials reached workshops

distributed?

Grades K-3rd no 1 24 0
Grades 4th-6th no 0 0 0
Grades 7th-8th no 0 0 0
High Schocl ne 0 0
3. Did your Agency's materials meet state education framework no
requirements? '
4. When did your Agency begin implementing this program?
B. School Education Program Expenditures
This
Year Next Year
1. Budgeted Expenditures 0 0
2. Actual Expenditures ¢
C. "At Least As Effective As”
1. Is your AGENCY implementing an "at least as effective as" No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as‘ll'

D. Comments



Reported as of 10/27/05

BMP 09: Conservation Programs for Cll Accounts
Reporting Unit;

. - BMP Form Status: Year:
Crestiine Viliage Water 100% Complete 2004
A. Implementation
1. Has your agency identified and ranked COMMERCIAL yes
customers according to use?
2. Has your agency identified and ranked INDUSTRIAL no
customers according to use?
3. Has your agency identified and ranked INSTITUTIONAL yes

customers according to use?

Option A: Cll Water Use Survey and Customer Incentives
Program

4. Is your agency operating a Cil water use survey and yes
customer incentives program for the purpose of complying with
BMP 9 under this option?

CH Surveys Commercial Industrial Institutional
Accounts Accounts Accounts
a. Number of New Surveys 12 0 3
Oifered
b. Number of New Surveys 4 4] 1
Completed
¢. Number of Site Follow-ups 0 0 0
of Previous Surveys (within 1
yr)
d. Number of Phone Follow- 0 0 0
ups of Previous Surveys
{within 1 yr)
Cll Survey Components Commercial Industrial Institutional
Accounts Accounts Accounts
e. Site Visit yes no yes
f. Evaluation of all water- yes no yes
using apparatus and
processes .
g. Customer report yes no yes

identifying recommended
efficiency measures,
paybacks and agency

incentives
Agency Cll Customer Budget No. Awarded to Total $
Incentives {$/Year) Customers Amount
Awarded

h. Rebates 0 0 c

i. Loans 0 0 C

j- Grants 0 0 0

k. Others 0 0 0

Option B: Cll Conservation Program Targets

5. Does your agency track Cll program interventions and water no

savings for the purpose of complying with BMP 9 under this



option?
6. Does your agency document and maintain records on how no

savings were realized and the method of calculation for
estimated savings?

7. Estimated annual savings {AF/yr) from site-verified actions
taken by agency since 1991.

8. Estimated annual savings (AF/yr) from non-site-verified
actions taken by agency since 1991.

B. Conservation Program Expenditures for Cll Accounts

This Year Next Year
1. Budgeted Expenditures 0 0
2. Actual Expenditures 200
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as" No

variant of this BMP?

a. if YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

D. Comments



Reported

BMP 09a: Cll ULFT Water Savings

Reporting Unit:
- . e BMP Form Status: Year:
Crestline Village Water District
9 100% Complete 2004
1. Did your agency implement a Cli ULFT
replacement program in the reporting year?
If No, please explain why on Line B. 10.
A. Targeting and Marketing
1. What basis does your agency
use to target customers for
participation in this program?
Check all that apply.
a. Describe which method you found to be the most effective
overall, and which was the most effective per dolfar expended.
2. How does your agency advertise
this program? Check all that apply.
a. Describe which method you found to be the most effective
overall, and which was the most effective per dollar expended.
B. Implementation
1. Does your agency keep and maintain customer participant
information? {Read the Help information for a complete list of
all the information for this BMP.)
2. Would your agency be willing to share this information if
the CUWCC did a study to evaluate the program on behalf of
your agency?
3. What is the total number of customer accounts participating
in the program during the last year ?
Cli Subsector Number of Toilets Replaced
4. Standard Air Valve Floor Valve Wall
Gravity Tank Assisted Mount Mount
a. Offices
b. Retail /
Wholesale
c. Hotels
d. Health
e. Industrial
f. Schools:
Kto 12
g. Eating
h. Govemn-
ment
i. Churches
j- Other

5. Program design.
6. Does your agency use outside services to implement this
program?

as of 10/27/05

No



a. If yes, check all that apply.

7. Participant tracking and follow-

up.

8. Based on your program experience, please rank on a scale of 1 to 5, with 1
being the least frequent cause and 5 being the most frequent cause, the

following reasons why customers refused to participate in the program.
a. Disruption to business

b. inadequate payback

c. Inadeguate ULFT performance

d. Lack of funding

e. American's with Disabilities Act

f. Permitting

g. Other. Please describe in B. 9.

9. Please describe general program acceptance/resistance by customers,
obstacles to implementation, and other isues affecting program implementation

or effectiveness.

10. Please provide a generai assessment of the program for this reporting year.
Did your program achieve its objectives? Were your targeting and marketing
approaches effective? Were program costs in line with expectations and

budgeting?
Customers have incentive to lower water consumption due to high
water rates.
C. Conservation Program Expenditures for Cit ULFT
1. Cll ULFT Program: Annual Budget & Expenditure Data

Actual
Budgeted Expenditure

a. Labor

b. Materials

c. Marketing & Advertising

d. Administration &

Overhead

e. Outside Services

f. Total 0 0
2. ClIl ULFT Program: Annual Cost Sharing

a. Wholesale agency

contribution

b. State agency

contribution

c. Federal agency

contribution

d. Other contribution

e. Total ¥

D. Comments



Reponted as of 10/27/05

BMP 11: Conservation Pricing

Reporting Unit: Bl\ggtzc;rm Year:
Crestline Village Water District 100% Complete 2004

A. Implementation
Rate Structure Data Volumetric Rates for Water Service by Customer

Class

1. Residential

a. Water Rate Structure

b. Sewer Rate Structure

¢. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources -

2. Commercial

a. Water Rate Structure

b. Sswer Rate Structure

c. Total Revenue from Velumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources

3. Industrial

a. Water Rate Structure

b. Sewer Rate Structure

c. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources

4. Institutional / Government

a. Water Rate Structure

. Sewer Rate Structure

c. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources

5, Irrigation

a. Water Rate Structure

b. Sewer Rate Structure

c. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Yolumetric
Charges, Fees and other Revenue
Sources

6. Other

a. Water Rate Structure

b. Sewer Rate Structure

¢. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources

Increasing Block
Service Not Provided
$1486771

$783146

Increasing Block
Service Not Provided
$176358

$26618

Increasing Block
Service Not Provided

$0
$0

Increasing Block
Service Not Provided
$123979.34

$3583

Increasing Block
Service Not Provided
$0

$0

Increasing Block
Service Not Provided

30
$0



B. Conservation Pricing Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures 0
C. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as” No

variant of this BMP?

a. If YES, please explain in detail how your implementation of this
BEMP differs from Exhibit 1 and why you consider it to be "at least as
effective as.”

D. Comments



Reported as of 10/27/05

BMP 12: Conservation Coordinator

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004
A. Implementation
1. Does your Agency have a conservation coordinator? yes
2. Is this a full-time position? no
3. If no, is the coordinator supplied by another agency with which no

you cooperate in a regional conservation program ?
4. Partner agency's name:

5. If your agency supplies the conservation coordinator:

a. What percent is this conservation 59
coordinator's position? °
b. Coordinator's Name Kart B Drew
¢. Coordinator's Title Office Manager
3. Coordinator's Experience and Number of On the job 24 years.
ears
e. Date Coordinator's position was created
(mm/ddiyyyy) 12/15/1997
6. Number of conservation staff, mcluding y

Conservation Coordinator.
B. Conservation Staff Program Expenditures
This Year Next Year
1. Budgeted Expenditures 0 0
2. Actual Expenditures 0

C. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as"
variant of this BMP?
a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as.!l

D. Comments

no



Reported as of 10/27/05

BMP 13: Water Waste Prohibition

Reporting Unit: BMP Form Status:  Year:
Crestline Village Water District 100% Complete 2004
A. Requirements for Documenting BMP Implementation
1. |s a water waste prohibition ordinance in effect in your service yes
area?

a. If YES, describe the ordinance:

Pursuant to the District's Water Conservation Ordinance water waste is
prohibited. Prohibtations include leaks, gutter flooding and other
measures during periods of shortages.

2. is a copy of the most current ordinance(s) on file with CUWCC? no
a. List local jurisdictions in your service area in the first text box and

water waste ordinance citations in each jurisdiction in the second text
box:

Crestline Sanitation District Unknown

B. Implementation

1. Indicate which of the water uses listed below are prohibited by
your agency or service area.

a. Gutter flooding yes
b. Single-pass cooling systen'is for new connections no
¢. Non-recirculating systems in alt new conveyor or car wash
systems yes
d. Non-recirculating systems in all new comimercial laundry o
systems
e. Non-recirculating systems in all new decorative fountains yes
f. Other, please name o8
customer leaks, hosing of hard surfaces y

2. Describe measures that prohibit water uses listed above:
(1) Written warning; (2) Additional charge; (3} Flow restrictors and/or
discontinuarce of service.

Water Softeners:

3. Indicate which of the following meastires your agency has

supported in developing state law:
a. Allow the sale of more efficient, demand-initiated o

regenerating DIR models.

b. Develop minimum appliance efficiency standards that;

i.) Increase the regeneration efficiency standard to at
least 3,350 grains of hardness removed per pound of no
common salt used.

i.) Implement an identified maximum number of gallons
discharged per gallon of soft water produced.

c. Allow local agencigs, including municipalities and special

districts, to set more stringent standards and/or to ban on-site
regeneration of water softeners if it is demonstrated and found yes
by the agency governing board that there is an adverse effect

on the reclaimed water or groundwater supply.
4. Does your agency include water softener checks in home water
audit programs?
5. Does your agency include information about DIR and exchange-

type water softeners in educational efforts to encourage repiacement no
of less efficient timer models?

no

no



C. Water Waste Prohibition Program Expenditures

. Next
This Year Year
1. Budgeted Expenditures 0 0
2. Actual Expenditures 0

D. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effective as" variant 7o
of this BMP?

a. If YES, please explain in detail how your impilementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as."

E. Comments



Reported as of 10/27/05

BMP 14: Residential ULFT Replacement Programs

Reporting Unit: BMP Form Status: Year:
Crestline Village Water District 100% Complete 2004

A. Implementation
Single- Multi-
Family Family
Accounts Units

1. Does your Agency have program(s) for replacing no no
high-water-using toilets with ultra-low flush toilets?

Number of Toilets Replaced by Agency Program During Report Year

Replacement Method Accf:mts MF Units

2. Rebate 0 0

3. Direct Install 0 0

4. CBO Distribution . .

5. Other 0 0
Total 0 0

6. Describe your agency's ULLFT program for single-family residences.

Required for new construction
7. Describe your agency's ULFT program for multi-family residences.

Required for new construction

8. Is a toilet retrofit on resale ordinance in effect for your service no
area?
9. List local jurisdictions in your service area in the left box and ordinance
citations in each jurisdiction in the right box:

Crestline Sanitation District Unknown:

B. Residential ULFT Program Expenditures
This Year Next Year

1. Budgeted Expenditures - 0 0
2. Actual Expenditures 0

C. "At Least As Effective As”
1. Is your AGENCY implementing an "at least as effective as" no

variant of this BMP?

a. If YES, please explain in detail how your implemeniation of this BMP
differs from Exhibit 1 and why you consider it fo be "at least as effective
as."

D. Comments
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Million Cubic Feet

Crestline Village Water District

Water Sources - Last 13 Months
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Crestline Village Water District

Total Production by Month
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Million Cubic Feet

Million Cubic Feet

Crestline Village Water District
Well Production by Month

[#%]
T

[\S]
|
|
|
|
|
\
|
|

32004 #2003 002002 O2001 @18 Yr. Ave.

Well Production Cumulative

40

30 L S —— e =

Oct No

11M7/2005 - Page 3

20

10

1|
1
Sep

Au

£12004 E2003 02002 2001 @18 Yr, Ave,

v Dec

g



Miltion Cubic Feet

Million Cubic Feet

Crestline Village Water District

Purchased Water by Month
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