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Water Supply & Reuse

Reporting Unit:
So. California Water Company - Matro District

Water Supply Source Information

Supply Source Name Quantity (AF) Supplled
City of Cerritos 1983

sCwe Ril 30457
Recycled

Califorruia Water 269

Central Basin MWD 7929

West Basin MWD 31010

Total AF: 71648
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Reported as of 4/1

Year:
2004

Supply Type
Imported
Groundwater

imported
Imparted
Imported
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Reported as of 41
Accounts & Water Use
Reporting Unit Name: Submutted to CUWCC Year:
So. California Water Company 03/01/2005 2004
- Metro District
A. Service Area Population Information:
1 Total service area population 349409
B. Number of Accounts and Water Deliveries (AF)
Type Metered Unmetered
Water Water
A?c%u?‘bfts De;;‘(f_.;'es Ag::%uc:ifts De;;‘(ﬁ;'es
1. Single-Farmily 77166 28457 vj 0
2. Mutti-Family 16882 23613 0 0
3. Commercial 3200 8477 v 0
4. industrial 253 1889 0 0
5 Institutional 690 3633 0 0
6. Dedicated 112 225 0 0
irngation
7 Recycled Water 37 988 0 0
8 Other 1665 324 o] 0
8 Unaceounted NA 3490 NA 0
Total 100005 71096 ] 0
Metered Unmetered
P RS JUPU IS T I SRR 4118HnnNs
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Repotted as of 4/1

BMP 01: Water Survey Programs for Single-Family and
Multi-Family Residential Customers

Reporting Unit: . .
Sa. California Water Company - a“g:,}:g;""?;?;?: ;:g;

Metro District

A. Implementation
1 Based oh your sighed MOU date, 12/11/1891, your Agency 1210/1893
STRATEGY DUE DATE s
2 Has your agency developed and implemented a targefing/ yes
marketing strategy for SINGLE-FAMILY residential water use
surveys?

a f YES, when was it implemnented? 01/01/1986

3 Has your agency develaped and implemented a targeting/ yes
matketing strategy for MULTI-FAMILY residential water use
surveys?

a IFYES, when was it implermnented? 01/01/1996
B. Water Survey Data

Sihgle o
Survey Counts: Family Mult F;'::g
Accounts

1 Number of surveys offered 0 0
2. Number of surveys completed: 0 0

Indoor Survey:
3. Check for leaks, Including teilets. faucets and ves o
meter checks
4. Check showerhead flow rates, aerator flow rates, yes no
and offer to replace or recommend replacement,
necessary
5. Check toilet flow rates and offer to instalt or yes na
recammend installation of displacement device or
direct customer to ULFT replacement pragram, as
neceesary; replace leaking toilet fiapper, as
necessary

Outdoor Survey:
B Check irrigation system and timers yes no
7 Review or develop customer irrigation schedule yes no

8 Measure landscaped area (Recommended but not yes no
required for surveys)

8 Mesasure total irrigable area (Recommended but yes no
not required for surveys)

10 Which measurement method is typically used Odometer Wheel
(Recommended but not required for suiveys)

11. Were customers provided with information yes no
packets that included evaluation results and water

savings recommendations?

12 Have the number of surveys offered and yes no
completed, survey *esults, and survey costs been

tracked?

ca ' - L P ANMNLANNE
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a. it yes, in what form are surveys tracked? spreddsheet
b. Describe how your agency tracks this infarmation.

Once SCWC secures MWDSC funding through the member agencies,
SCWC bids and hires a contractor to implement the program. The
contractor is responsible for tracking the survey results for each customer,
and entering the information nto a database.
C. Water Survey Program Expenditures
This Year  Next Year

1 Budgeted Expenditures 150000 150000
2. Actual Expenditures 150000

D. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as” No
variant of this BMP?

a ¥YES, please explain n detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it ta be “at least as effective
gs.”"

E. Comments

Ve A T T S SO S VI I 4718/2008
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BMP 02: Residential Plumbing Retrofit

Reporting Unit: :
So. California Water Company - 81"85.:,:"&21.,?;?33

Metro District

A. Implementation
1 Is there an enforceable ardinance in effect in your service area
requiring replacement of high-flow showerheads and ather water
use fixtures with their low~flow counterparts?

Page 5 of 25

Reported as of 471

Year:
2004

nho

a WYES, list local jurisdichons in your service atea and code or ordinance

in each-

2 Has your agency satisfied the 75% saturation requirement far
single-family housing units?

3 Estimated percent of single-family households with low-flow
showerheads:

4. Has your agehcy satisfied the 75% saturation requirement for
mutt-family housing units?

5 Estimated percent of multi-family househalds with low-flow
showatheads:

ho
27%
ho

27%

6 If YES to 2 OR 4 above, please describe how saturation was determined,

including the dates and results of any survey research.

B. Low-Flow Device Distribution Information

1 Has your agency developed a targeting/ marketing strategy for

distributing low-flow devices?
a. I YES, when did your agency begin implementing this
sirategy?
b. Describe your targeting/ marketing strategy.

yes

01/01/1g86

Since 1996, SCWC has developed direct mail fiyers to residents in various
parts of SCWCs service terntory advertising low-flow fixture programs.

Low-Flow Devices Dlstributed! installed SF Accounts
2. Number of low-flow showerheads distributed 750
3 Number of tadet-displacement devices 750
distributed.
4. Number of toilet flappers distributed 750
5 Number of faucet agrators distributed 1500
6 Does your agency track the distribution and cost of low-flow
devices?

a If YES, in what format are low-flow

devices tracked?

b. If yes, describe your tracking and distribution system

MF Units

750
750

750
1500
yes

Spreadsheet

The tracking and distributiort is based an purchasing records and tracking

duantity distributed at events
C. Low-Fiow Device Distribution Expenditures

£70~4 80°d i02~L
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This Year Next Year

1. Budgeted Expenditures 50000 60000
2. Actual Expenditures 52692

D. "At Least As Effective As"
1. Is your AGENCY inplementing an “at least as effective as" No
vatiant of this BMP?

2. ¥ YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effactive
as"

E. Comthents

[ R I
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Reported as of 4/1

BMP 03: sﬁ.tem Water Audlts, Leak Detection and Repair

Reporting Unit: b Form Status: Vear
So. California Water Company - 51“3 0% %ro msplae tes year
Metro District

A. Implementation
1. Has your agency completed 3 pre-screening system audit for this yes
reporting yeat?
2. IF YES, enter the values (AF/Year) used to calculate verifiable use as a percent
of total production

a. Determine metered sales (AF) 67291
b Determine other system venfigble yses (AF) 316
¢ Determine total supply into the system (AF) 70870
d. Using the numbers above, if (Metered Sales « Other 0.95

Venfiable Uses) 7 Total Supply is < 0 9 then a full-scale
system audit is required.

3. Does your agency keep necessary data on file to verify the yes
values used to calculate verfiable uses as a percent of total

production?

4. Did your agency camplete a full-scale audit during this report yes
year?

5 Does your agency mamtain in-house recards of audit results or yes
the completed AWWA audit worksheets for the completed audit”

6 Does your agency operate a systern leak detection program? yes

a. Fyes, describe the leak detection program:

it unaccounted for water is above 7% in a particular system, then water
audits are conducted on the affected system, All hydrants, valves and
service connections are served. All farge production meters are tested for

accuracy
B. Survey Data
1 Total number of miles of distribution system ling 054
2. Number of miles of distribubon system lihe surveyed. )

C. System Audit / Leak Detection Program Expenditures
This Year Next Year

1. Budgeted Expenditures 1300000 1500000
2 Actua! Expenditures 628500

D. "At L east Ag Effective As"
1. Is your AGENCY implementing an "at least as effective as” No

variant of this BMP?

3. If YES, please explain in detail how your implementatian of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effective

as”
E. Comments
LIV VY J  VOUCURGIUNF IV PRIy IO JOUN SRR ¢ lacen
25/80d  102-1 -Hoyd

4/15/2005

g6 11

508 1-ddV



CUWCC | Print All Page 8 of 25

Reported as of 4/
BMP 04: Metering with CommodIty Rates for all New
Connections and Retrofit of Existing
Reporting Unit: BMP F . .
rm Status: Year:

So. California Water Company - oo
Metro District 100% Complete 2004
A. Implementation

1. Does your agency requlre meters far all new connections and bill yes

by volume.of-use?

2 Does your agency have a program for retrefitting existing 1o

unmetered connhections and bill by valume-of-use?

a. If YES, when was the blan to retrofit and bill by valume -of-
use existing unmetered connections completed?

b Describe the program
3. Number of previgusly unmetered accounts fitted with meters 0
during repoit year.
B. Feaslibility Study

1 Has your agency conductad a feasibility study to asgess the mernfs ho
of a progfam to provide incentives to switch mixed-use accounts to
dedicated landscape meters?

a If YES, when wag the feasibility study conducted?

(mmidd/yy)
b Describe the feasibility study:
2. Number of Cli accounts with mixed-use meters g621
3. Number of Cll accounts with mixed-use meters retrofitted with 0

dedicated irrigation meters during repotting period
C. Meter Retrofit Program ExpendIitures
This Year Next Year

1. Budgeted Expenditures 0 t]
2. Actust Expenditures 0

D. "At Leant As Effective As"
1. Is your AGENCY mplementing an “at least as effective as” variant No
of this BMP>

a. If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effective
as.”

E. Comments

All service connactions in the Metropolitan District are metered and billed
with commodity rates

Lelhee Mt cesanron st laeanen fonsiatfomeiirball Tacen 4152005
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Reported as of 4/1

BMP 05: Large Landscape Conservation Programs and

Incentives
Reporting Unit;
So. California Water BMP Form Status:
Company - Metro 100% Complete
District
A. Water Use Budgets
1. Number of Dedicated Irngation Meter Accounts:
2 Number of Dedicated Irrigation Meter Accounts with Wiater
Budgets:

3. Budgeted Use for trrigation Meter Accounts with Water
Budgets (AF):

4 Actual Use for Irrigation Meter Accounts with Water Budgets’

{AF)
5 Does your agency provide water use nobices to accounts
with budgets each billing cycle?

B. Landscape Surveys

1. Has your agency developed a marketing / targeting strategy
for landscape surveys?

3. If YES, when did your agency begin implementing this
strateqy?
b Description of marketing / targeting strategy:

Year:
2004

112

ho

yes

01/01/1996

SCWC's Metropolitan District's targeting strategy is to partner with
MWDSC's member agencies and utilize the expert resources of CEMWD
and WBMWD to identify and retrofit SCWC's customer for recycle water
use SCWC identifies i's large use custormers o CB/WEBMWD, and
enlered into partnership agreements with the agencies and customers for

sysiem retrofit and recycie water use
2. Number of Surveys Offered.

3. Number of Surveys Completed.

Y
0

4. indicate which of the foliowing Landscape Elements are part of your survey:

2 lrrigation System Check

b Distribution Unifortrity Analysis

¢ Review / Develop Irrigation Schedules

d Measure Landscape Area

e. Measure Tatal Irrigable Area

f Provide Customer Report / nfarmation
5. Do you track survey offers and results?

6 Does your agency provide follow-up surveys for previously
completed surveys?

3. H YES, descnbe below:

Follow-up provided by CB/WBMWD
C. Other BMP 5 Actions

1. An agency can provide mixed-use accounts with ETo-based
landscape budgets in licu of a large landscape survey program.

.. P L YT SR puNy SNy | I DR
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Does your agency provide mixed-use accounts with landscape

budgets™
2. Number of Cli mixed-use accounts with Iahdscape budgets. 0
3. Do you offer landscape irtigation trainmng? ne
4. Does your agency offer financial incentives to improve "o
fandscape water use efficiency?
Type of Financial Budget Number Awarded Total Amount
incentive: (Dollars/ to Customers Awarded
Year)

3. Rebates

b. Loans

¢. Grants

5. Do you provide landscape water use efficlency information to yes

new customers and customers changing services?

a H YES, descnbe below

Landscape water use efficienty information is provided to new customers
via a customer guide available in all customer service offices.

6. Do you have irrigated landscaping at your facilities? no
a Ifyes, 15 1t water-afficient?

b. If yes, doas it have dedicated irrigation metering? no
7 Do you provide customer notices at the start of the irrigation o
season?
8. Do you pravide customer notices at the end of the irrigation no
season?
D. Landscape Conservation Program Expenditures
This Year Next Year
1. Budgeted Expenditures 0 0
2 Actual Expenditures 323780
E. "At Least As Effective As"
1. Is your AGENCY implementing an "at least as effective as™ No
variant of this BMP?

2 I YES, please expiain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at east as effective
as.”

F. Commments

Vae am . seeee s S WY SN JIP PR JUPE 3 I SR An<inns
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Reported as of 4/1

BMP 06: High-Efficiency Washing Machine Rebate
Programs

Reporting Unit: i j
So. California Water Company - 81“35.,}: %":msgf;f:' ;33;

Metro District
A. implementation

1 Do any energy setvice praviders or waste water utilities in your no .

service area offer rebates for high-efficiency washers?
a. lf YES, describie the offerings and ihcentives as well as whg the
energyfwaste water wility provider is.

2 Does your agency offer rebates for high-efficiency washers? no
3. What is the level of the rebate” ]
4 Number of rebates awanded. o

B. Rebate Program Expenditures
This Year Next Year

1. Budgeted Expenditures 0 0
2. Actual Expenditures 0

C. "At Least As Effective As"
1. 12 your AGENCY implementing an “at least as effective as" varlant no
of this BMP>

a. K YES, please explaih in detail how your implementation of this BMP
dhffers fram Exhibit 1 and why you cansider it to be “at least as effective
as.”

D. Comments
SCWC's Metrapolitan District partners with MWDSG's member agencies,
CBMWD and WBMWD to offer their rebate programs to SCWC
customers Thea rebate programs are shared with all customer service
representatives in the Metropolitan District so that they can refer
customers to them.

httnelhinin misies arafhmn/nrint/rintall 1acan
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Reported as of 471
BMP 07: Public Information Programs
Reporting Unit: } .
So. California Water Company - B,‘hgg‘,/’:%?ms;?;:: z::;

Metro District

A. implementation
1 Does your agency maintain an active public information program yes
te promote and educate customers about water congervation®
a. If YES, descnbe the program and how it's organized.

The Regiont Administration Manager and the Community & Customer
Relations Administrator are involved in notifying the public of various
conservation programs They Issue press releases, publish quarterly
newsletters and use door tags and bilf ingerts to notify customers of future
events. They Issue press releases, publish quarterly newsletters and use
door tags and bill inserts to rotify customers of future events.

2 Indicate which and how many of the following achvities are included i your

public information program.

Public information Program Activity YesiNo NU"&?'Z:‘O;
8. Paid Advertising no 0
b. Public Service Annpuncement no 0
¢ Bill Inserts / Newsletters / Brochures yes 4
d. Bill showing water usage in comparison to yes
previous year's usage
e. Demonstration Gardens no ¢
f. Special Events, Media Everts yes
g. Speaker's Bureau no
h. Pragram to coordinate with other yes

government agericies, industry and pubhc
inferest groups and media

B. Conservation Information Pragram Expenditures
This Year Next Year

1 Budgeted Expenditures 50000 30000
2. Actual Expenditures 8000

C. "At Least As Effactive Ag"
1. Is yaur AGENCY implementing an “at least as effective as” No
varignt of this BMP2

a If YES, please explain in detail how your implementation of this BMP
differs from Extubit 1 and why you consider it {o be "at least as effective

as.
D. Comments

bbb i Mhtssen mvvearmn e e linctatlmirntall laren 4/1 5/2“(]5
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Reported as of 4/1

BMP 08: School Education Programs

Reporting Unit: BMP Form Status:  Year:
So. California Water Company - . : :
Metro District 100% Complete 2004
A. Implementation

1.Has your agency implemented 3 school information program to yes

pramote water conservation?
2 Please provide information an your school programs (by grade level):

Grade Are grade- No. of class  No. of No, of
appropriate presentations students teachers'
materials reached workshops
distributed?

Grades K-3rd no 8} 0 0
Grades 4th-6th yes 226 7000 226
Grades 7th-8th no o 0 o

High Schaool no 0 0 13}
3. Did your Agency’s materials meet state education framewark yes
requirements”?
4 When did your Agehcy begin implementing this program? 09/02/2004

8. Schaal Education Pragram Expenditures
This Next Year

Year
1. Budgeted Expenditures 189000 200000
2. Actual Expenditures 187900
C. “At Least As Effective As”
1. Is your AGENCY implementing an "at least as effactive as” No

variant of this BMP3

a. IF YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effective
as.”

D. Casiments

hitn-/Mhmn cuwee. aro/hmn/nant/wrintall lasso 4/15/2005
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Reported as of 4/1

BMP 09: Conservation Programs for Cll Accounts

Reporting Unit:

So. California Water
Company - Metra
District

A. Implementation

BMP Form Status:
100% Complete

1. Has your agency identified and ranked COMMERCIAL

custormers according fo use?

2. Has your sgency identlfied and ranked INDUSTRIAL

customers according to use?

3. Has your agency wdentified and ranked INSTITUTIONAL

custorners according fo use?

Year:
2004

yes
yes

yes

Option A: Cll Water Use Survey and Customer Ircantives

Program

4 s your agency operating a Cll water use survey and custgmer
incentives program for the purpose of complying with BMP 9

under this option?
CH Surveys

3. Number of New Surveys
Offered

b Number of New Surveys -

Completed
¢ Number of Site Follow-ups
of Previous Surveys (within 1
yr)
d. Number of Phone Foflow-
ups of Previous Surveys
(within 1 yr)

Cll Survey Components

€. Site Visit

f Evaluation of 2l water-

using apparatus and

processes

g. Custamer report

identifying recommended

efficiency measures,

paybacks and agency

incentives

Agency Cli Customer

Incentives

h Rebates
i Loars

j Grants
k Others

(LT LIy SO SOILINEY N Jor s | I PR
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Commerclal
Accounts

Commercial
Atecounts

yes
yes

yes

Budget
($rvear)

= N = S ]

Industrial
Atcounts

Industrial
Accounts

yes
yes

yes

No. Awarded to
Customers

QO A o aa

yes

Ingtitutional
Accounts

institutional
Accounts

yes
yes

yes
Total §

Armount
Awarded

b

3]
0
g
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Optnon B CII c«:nservatnon Program Targets

S. Does your agency track CI! program interventions and water yes
savings for the purpose of complying with BMP 9 under this

option™

6. Does your agency doctiment and maintain records an how yes

savings were realized and the method of calculation for
estimated savings?

7 Estimated annug! savings (AF/yr) from site-verified achons 0
taken by agency since 1891.
&. Estimated annugl savings (AF/yr) from non-site-verified 0

actions taken by agency since 1891
B. Conservation Program Expenditures for Cll Accounts

‘This Year Next Year

1. Budgeted Expenditures 10000 10000
2. Actuat Expenditures 11488

C. "At Least As Effactive As"”
1. Is your AGENCY implementing an “at least as effective as” No
variant of this BMP7

a. IF YES, please expltain in detail how your implementation of this BMP
diffars from Exhibit 1 and why you consider it to be “at least as effective
as”

D. Comments

SCWC's Metropolitan District has partnered with MWDSC's member
agencies, CBMWD and WBMWOD, te conduct Clf account cohservation
programs. SCWC used CBMBMWD expert resources to target SCWC's
Cli customers The program includes rebates far ULF Toilets (flushometer
and tank), ULF Urinals (flushometer and waterless), high-efficiency clothes
washers, cooling tower conductivity controllers, flush valve retrofits and
pre-rinse self-closing spray heads.

Ldci it ncivssnr men e lomvivt imeintall lacen
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Reported as of 4/1
BMP 089a: Cli ULFT Water Savings
Reporiing Unit. MP E ) .
: . orm Status: Year:

So. California Water Company B_mo% C ornsplete 2004
- Metro District

1. Did your agency implement a CIf ULFT No

replacement program in the reporting year?

if No, please explain why on Libe 8 10
A. Targeting and Marketing

1. What basis does your agency

use fo target custormers for Cansumptian ranking

participatioh in this program?
Check all that apply.

3. Describe which methad you found to be the most effective
overall, and which was the most effective per dollar expended

Consumptive ranking was onlymethod used to target customers
2. How does your agency advertise
this pragram? Check all that apply Direct lefter

a. Describe which method you found {o be the most effective
overall, and which was the most effective per dollar axpended.

Direct lefter was anly advertising method employed
B. implementation

1. Dues your agency keep and maintamn customer participant Yes
information? (Read the Help information for a complete list of
all the information for this BMP.}
2 Waould your agency be willing to share this informgtion if No
the CUWCC did a study to evaluate the prograr on behalf of
your agency?
3 What is the total number of customer accounts parlicipating 0
in the program during the fast year ?
Cli Subsector Number of Toilets Replaced
4 Standard Air Vaive Floor  Valve Wall
Gravity Tank Assisted Mount Mount
a Offices 0 0 0 o
b Retail/ a 0 0 0
Wholesale
¢. Hotels 4] 0 0 0
d. Health 0 0 0 8
e. Industrial 0 1] D 0
f Schools: 0 0 0 0
Kto 12
g Eating o] Y 0
h. Govern- 0 aj 0 0
ment
i Churches o 0 0 0
j- Other ] 0 0
o re “ '3 L) < . dd 4
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S Program design.

Rebate or voucher
& Does your agency use gutside services to implement this Yes
pragram?
a. yes, check all that apply.
Consulitant

7 Particpant tracking and follow-
up. Letter

8. Based on your program experience, please rank on a scale of 1 to S, with 1
being the least frequent cause and § being the most freqisent cause, the
following reasons why customers refused fo participate in the program.

a Disryption to business

b Inadequate payback

¢ inadequate ULFT performance
d. Lack of funding

e American’s with Disabilities Act
f Permitting

g. Other. Please describein 8 9

9. Piease describe general program acceptance/resistance by customers,
obstacles to itmplernentation, and other isues affecting program implementation
or effectiveness.

None
10 Please ptovide a general assessment of the program for this reporting year.
Did your program achieve its objectives? Were your targeting and marketing
approaches effective® Were program costs in ine with expectations and
budgeting?

SCWC focused on residential ULFT distribution programs and will

look to implernent 3 future CIt ULFT replacement program

througthout SCWC's Metrapolitan District

C. Conservation Program Expenditures for Ci{ ULFT

1. CHULFT Program: Annual Budget & Expenditure Data

i 0 Gy 0

Actual

Budgeted . nditure
3. Labor 0 0
b Materals 0 0
¢ Marketing & Advertising o 0
d Administration & 0 o
Overhead
e. Outside Services 0 0
f Total ] 0

2 GHLULFT Program Annuaf Cost Sharing

a Wholesale agency g
contribution
b. State agency 0

«. m . P T A OUE T AN1snns
EW0-4  29/81°d  l02-L ~Ro¥d 48411 G0-81-3dY



CUWCC | Print All Page 18 of 25

contribution

¢. Federal agency 0
contribufion

d. Other cantribution 0
e Total

D. Comiments

SCWC's Metropolitan District has pattnered with MWDEC's tnember
agencies, CBMWO and WBMWD ta conduct Clf account conservation
programs in the past and looks forward to implementing a future
program

Lo [ Masn mavtrmm v thiminincint farintall facca 4/15/2005
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CUWCC | Print All

Page 19 of 25

Reported as of 4/1
BMP 11: Conservation Pricing
Reporting Unit: ) .
So. Califgornia Water Company - 811\450;: "c"';rf;?ent’:' ::gz
Metro District
A. implementation
Rate Structure Data Volumetric Rates for Water Service by Customer
Clags
1. Residential
a. Water Rate Structure Uniform
b. Sewer Rate Structure Service Not Pravided
¢. Total Revenue from Volumetric Rates  $42863777
d. Total Revenue from Non-Volumetric
Charges, Fees and other Revehue $8320077
Sourees
2. Commercial
3. Water Rate Structure Uniforem
b Sewer Rate Structure Service Not Provided
¢ Total Revenue fram Volumelric Rates  $21907152
d. Tatal Revenue fram Non-Volumetric
Charges, Fees and other Revenue $42568490
Sources
3. Industtial
a Water Rate Structure Uniform
b. Sewer Rate Structure Service Not Provided
c. Total Revenue from Volumetric Rates  $1597043
d. Total Reveriue from Non-Volumetric
Charges, Fees and other Revenue $310672
Sources
4. Institufional / Gavernment
3. Water Rate Structure Uniform
b. Sewer Rate Structure Service Not Provided
¢. Total Revenue from Volumetric Rates  $3071653
d Total Revenue fram Non-Volumetric
Charges, Fees and other Revenua $1068639
Sources
5. \rrigation
a. Water Rate Structure Unsform
b Sewer Rate Structure Setvice Not Provided
¢ Total Revenue from Volumetric Rates  $190653
d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue $105206
Sources
6. Other
3. Water Rate Structure Uniform
. ) A ’ " ar. R AR 3 B OO
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b Sewer Rate Structure Service Not Provided
¢. Total Revenue from Volumetric Rates  $§498394

d Total Revenue from Non-Volumetne
Charges, Fees and other Revenue $32827
Sources
B. Conservation Pricing Program Expenditures
This Year  Next Year

1 Budgeted Expenditures 0 0
2. Actual Expenditures v}
C. "At i east As Effective As"
1 Is your AGENCY implementing ar "3t feast as effective as” No
vanant of this BMP?

a If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider ¢t to be "st least as effectiva
28"

D. Comments
SCWC's Metropolitan District misunderstaod the instructions for 2001
and 2002 for separating aut volumetric and non-volumetric. Hence, 2003
& 2004 appear to erraneously have increased nan-volumetric rates.
Correction was made to 2003 & 2004 nformation

T .. tm e e et et Ve 41187008
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Reported as of 4/1

BMP 12: Conservation Coordinator
Reporting Unit:

So. Callfornia BMP Form Status: Year:

Watetr Company - 100% Complete 2004

Metro District

A. Implementation
1. Does your Agency have a conservation coordinator? yes
2 Is this a full-time position? ho
3 fno. is the coordinator supplied by another agency with no

which you cooperate in a regional conservation program ?
4 Partner agency's name:
5. If your agency supplies the conservation coordinator

a. What percept is
this consgrvation 10%

coordinatar's

position?

b. Coordinator's

Name Sylvia Beltran

¢. Coordinator's Title  Cotmnmunity & Gustomer Relations Administrator
d. Caordinator's Thirteeh years exparience in implementing
Experience and corporate programs and ona year In implementing

Number of Years various conservation programs Works with member
agencies and contractots to develop and implement
conservation programs. Responsible for keeping
praper records, e.3., contracts, conservation cradit
funding proposals, event costs, marketing
mformation, metmber agernicy contracts, etc.

e Date

Goordinator's

positioh was created

(mmiddlyyyy)

& Number of conservation
staff, including 3
Conservation Coordinator,

B. Conservation Staff Program Expenditures

04/01/1999

This Year Next Year
1 Budgeted Expenditures 80000 85000
2 Actual Expenditures 79000

C. "At Least As Effective As"

1. Is your AGENCY implementing an "at least as effactive

as” variant of this BMP?
a HYES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effective
as”

D. Comments

no

e S e SO S 4/1512005
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Reported as of 471
BMP 13: Water Waste Prohibition
Reporting Unit: . i
So. California Water Company - B%I;;: Cg:':;?;‘t": ’ ;gg;

Metro District
A. Requiraments for Documenting BMP Implementation
1. s 3 water waste prohibition ordinance in effect in your service area” yes
a. If YES, describe the ardinance.

CPUC Tariff Rule 1441
2. Is a copy of the most current ardinance(s) on file with CUWCG? ho

a. List local junsdictions in your service area in the first text box and water
waste ordinance citations in each jurisdiction in the second text box:

nfa n/a
B. Implementation

1. Indicate which of the water uses listed below are prohibited by your
agency or service area.

a. Gutter flooding yes
b. Sihgle-hass caoling systems for new connectians no
¢ Non-recirculating systems in alf new conveyor or car wash o
systems

d. Non-tecireulating systems in all new commercial laundry no
systems

e Non-recirculating systems in alf new decarative fountaing yes
f Other, please name no

2. Describe measures that prohibit water uses listed sbove

Water uges listed above are prohibited in stages 2.3, and 4 of a water
shortage (greater than 10% water shortage)

Water Softeners:

3. Indicate which of the fallowing measures your agency has supported

in developing state law:
a. Allow the sale of more efficient, demand-initiated regenerating

DIR madels. no
b Develop minimum appliance efficiency standards that
1) Increase the regeneration afflciency standard to at least
3.350 grains of hardness removed per pound of comman no
salt used.
i } Implement an identified maximum humber of gallons ho

discharged per gallon of soft water produced.
¢ Allow local agences, including municipalities and special
districts, to set more stringent standards and/or to ban en-site
regenerdtion of water softehers if it ic demanstrated and found no
by the agency gaverning board that there is an adverse effect on
the reclaimed water or groundwater supply.

4. Does your agency include water saftener checks in home water audit

programs? no
5 Does your agency inciude information about DIR and exchange-type
oo tn e PP AT & N 4/15/2005
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water softeriers in educational efforts to encourage raplacement of less

efficient timer models”? no
C. Water Waste Prohibition Program Expenditures
Next
This Year Year
1. Budgeted Expenditures o 0
2. Actual Expenditures 0

D. "At Least As Effective As”

1. 1s your AGENCY implementing an "at least as effective as™ variant of ho
this BMP?

a IFYES, please explam in detail how your implementation of this BMP
differs from Exhibit 1 ang why you consder it to be "at least as eflectve
as”

E. Comments

1 aae ... Y, lnii b lamuimbnll lncenm
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Reported as of 4/1
BMP 14: Residential ULFT Replacement Programs
Reporting Unit: . i
So. California Water Company - E‘:g;,f%": St?:ges. ;3:;
Metro District > Lomp
A. implementation

Single-Family  Muiti-
Accounts Family
Units
1 Does your Agency have program(s) for replacing yes yes
high-water-using toilets with ultra-low flush toilets?
Number of Tollets Replaced by Agency Frogram During Report Year

Replacament Method SF Accounts MF Units

2 Rebate o 0

3 Direct Ingtall ) 0

4. CBO Distribution 0 Q

5. Other o 0
Total 0 0

6 Describe your agency's ULFT pragram for single-family residences

SCWA partners with MWDSC member agencies in order to secure funding
for programs. SCWC enters into contract agreements with MWDSC's
member agencies to contribute funds and distribute ULFTs SCWC hires
cantractors to implement the various ULFT programs. The contractor is
responsible for implementing the program which includes customer
database record keeping, ordening and distributing ULFTSs, recycling, hiring
CBO, paperwork etc Up to two free ULF TS are provided to single-family
residents who reside in SCWC's setvice area and who don't have ULFTs
and who have not paricipated before.

7 Describe your agency's ULFT program for mutti-family residences

SCWC enters into contract agreement with its member agencies in order
to receive funding from MWDSC. SCWC also contributes funds to this
program After securing MWD and member agency funding, SCWC wil! bid
and hire an expetience contractor to implement the multi-famify program
SCWCE will provide customeat Information and assist the contractor with
marketing In order to provide the getvice to its customers Free ULFTs,
water efficient showerheads and aerators will be provided to its customers
free of charge The contractor will be in charge of data management for
edch customer

8 Is a toilet retrofit on tesale ordinance in effect for your service no
area?

9. List local jurisdictions in your gervice area in the left box and ordinance
citatiohs in each jurisdiction in the right box

B. Residential ULFT Pragram Expenditures

This Year  Next Year
1. Budgeted Expenditures 38600 50000

il e S RS | BEPN 4/15/2005
/804 102} =Gy St 11 S0-8l-¥dv



CUWCC | Print All Page 25 of 25

2. Agtual Expenditures 38000

C. "At Least As Effective As"
1. Is your AGENCY implemienting an “at least as effective as” no
variant of this BMP?

a If YES, please explain ih detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be “at least as effective
as”

D. Comments

Cihm e Mt snioctmn smmsn Sl fnernt fnvintall 1acen 4/15/2005
Ev0-4  28/92°d  l0Z-L =044 85:41 c0-gi=¥dv



CUWCC | Print Al

Water Supply & Reuse

Reporting Unit:
So. California Water Company - Metro District

Water Supply Source Information

Supply Source Name Quantity (AF) Supplied
City of Cerntos 1930
City of South Gate 18
Southwest Suburban Waler 1
California Water 1203
Central Bagin MWD 6511
West Basin MWD 33678
Recycled 916

Total AF: 44257

Lttn It matarer arrfhmn/nrint/nrintall 1acen

G¥0-d
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Page 1 of 26

Reported as of 4/1

Yeat:
2003

Supply Type
Imported
imported
Imported
imported
Imparted
imported
Recycled

-f\oid

4/18/2005
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Accounts & Water Use

Reparting Unit Name:
So. California Water Company

- Metro District

A. Service Area Population Informatlon:
1. Total service area population

B. Number of Accounts and Water Deliveties (AF)

Type

1. Single-Family

2 Multi-Family

3 Commercial

4 Industriat

5. Ingtitutional

6. Dedicated
Irrigation

7 Recycled Water
B Other

9. Unaccounted

Total

£ tar.

wleewmtit b

Page 2 0£ 26

Reported as of 4/1

Submifted to CUWCC Year:
03/01/2005 2003
347702

Metered Unmetered

Water Water

Na. of o No. of M

Deliveries Deliveties

Accounts (AF) Accourits (AF)
76848 28361 0 0
. 16813 235833 0 9]
31886 8448 0 D
255 1795 0 0
582 3897 0 0
96 189 0 0
38 886 0 0
1640 1861 0 0
NA 798 NA 0
99567 69568 0 0
Metered Unmetered

41172008
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Reported as of 4/1

BMP 01: Water Survey Programs for Single-Family and
Multi-Family Residential Customers

Reporting Unit: .
N . Form : Year:
So. California Water Company - B,'hgg% %un-lsglaet:: 2003
Metro District
A. Implementation
1 Based on your signed MOU date, 12/11/1981, your Agency 12/10/1993
STRATEGY OUE DATE is:
2. Has your agency developed and implemented a targeting/ yes
marketing strategy for SINGLE-FAMILY regidentia!l water use
surveys?
a ¥ YES, when was it implemented? g1/01/1996
3 Has your agency developed and implementad a targeting/ yes
marketing strategy for MULTI-FAMILY residential water use
sutveys?
3. K YES, when was it implamented? 01/01/1996
B. Water Survey Data
Stigle
Survey Counts: Family Muft F;’::g
Accounts
1. Number of surveys offered. 0 o
2. Number of surveys combpleted: 0 0
Indaor Survey:
3. Check for leaks, including toilets, faucets and yes no
meter checks
4 Check showerhead flow rates, aerator flow rates, yes no
and offer {o replace or recommend replacement, if
necessarty
5. Check toilet flow rates and offer fa install or yes no

recommend installation of displacemenit device or
direct custamer to ULFT replacement program, as
neccesary, replace leaking tollet flapper, as

necessary

Outdoor Survey:
& Check irrigafion system and timers yes no
7. Review or develop customer irrigation schedule yes no
8. Measure landscaped ares (Recommended but not yes no
required for surveys)
8 Measure total irrigable ares (Recormmended but yes no
not required for surveys)
10. Which measurement method is typically used QOdometer Wheel
{Recommended but hot required far surveys)
11. Were customers provided with information yes ho

packets that included evaluation results and water

savings recommendations?

12. Have the number of surveys offered and yes no
completed, survey resuits, and survey costs been

tracked?

. - P . 4ngn
Sp0-d  26/82'd  102-L -Houd Bs: 1! EU?::WV
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a. If yes, i what form are surveys tracked? spreadsheet
b Describe how your agency ttacks this information.

Dhece SCWG secures MWDSC funding through the member agenties,
SCWC bids and hires a contractor to implement the program The
contractor is respohsible for tracking the survey results for each customer,
and entering the information into a database.

C. Water Survey Program Expenditures
This Year  Next Year

1 Budgeted Expenditures 0 150G00
2. Actual Expenditures 0

D. "At Least As Effective As™
1. Is your AGENCY implementing an "at legst as effective as” No
variant of this BMP?

a IFYES, please explain in detall how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least a5 effective
as”

E. Comments

- . e 4/18/2005
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Reported as of 4/1
BMP 02: Residential Plumbing Retrofit
Reporting Unit: BMP Form Status: Year:
So. California Water Compaty - o O s- '
Metro District 100% Complete 2003
A. Implementation
1. 15 there an enforceable ordinance in effect in your service ares no

reguiring replacement of high-flow showerheads and other water

use fixtures with ther low-flow counterparts?
a. If YES, ligt loca! jurisdictions in your setvice area and code or ordinance
in each

2. Has your adency satisfied the 75% saturation requirement for no
single-family housing units?

3. Estimated percent of single-family households with low-flow 23%
showerheads:

4. Has your agency satisfied the 75% saturation requirement for no
multi-family housing units?

5 Estimated percent of muth-family households with law-flow 23%
showerheads:

& I YES lo 2 OR 4 above, please describe how saturation was determined,
including the dates and resuits of any survey research.

B. Low-Flow Device Distribution Infarmation

1. Has your agency developed a targeting/ marketing strategy for yes
distributing low-flow devices?
a if YES, when did your agency bagin implernenting this 01/01/1998
strategy?

b Describe your targeting/ marketing strategy

Since 1996, SCWCG has develaped direct rmail fiyers to residents in various
parts of SCWCs service territory advertising low-flow fixture programs.

Low-Flaw Devices Distributed/ installed SF Accounts MF Units
2. Number of low-flow showerheads distributed 500 800
3. Number of toilet-displacement devices 500 500
distributed
4. Number of tailet flappers distributed: 500 500
5. Number of faucet aerators distributed. 1000 1000
6. Does your agency track the distribution and cost of low-flow yes
deviceg?
a. if YES, in what format are low-flow Spreadsheet
devices tracked?

b If yes, describe your tracking and distribution systern .

The tracking and distribution is based on purchasmg records and tracking
quantity distributed at events.

C. Low-Flow Device Distribution Expenditures

. sa S [PPSR, ORI NUD-FUY 7Y /PR JUEONS | I RIpE 4/] 8’2005
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This Year Next Year

1. Budgeted Expenditures 45000 60000
2 Actual Expenditures 11958

D. "At Least As Effective As"
1. s your AGENCY implementing an “at least as effective as” No

variant of this BMP?

a. If YES, please explain m detail how your i!'nplementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective

as.”
E. Comnments
fetse o A Henntte mvarvema mormllaovin/iarint fnrintall lscen 4/1 8/2005
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Reported as of 4/1

BMP 03: System Water Audits, Leak Detection and Repair

Reporting Unit: ] .
So. California Water Company - 81“35./5 ?:Tms.;féﬁ' ;:g;

Metro District

A. Implementation
1 Has your agency completed a pre-screening systerm audit for thig yes
reporting year?®
2 IFYES, enter the values (AFrYear) used to calculate verfiable use as 2 percent
of total production

a Determine metered sales (AF) 66927
b Determine other system verifiable uses (AF) 1844
c Determihe total supply into the system (AF) 70185
d. Using the numbers above, if (Metered Sales + Other 0.98

Vetifiable Uses) / Total Supply is < 0.9 then a full-scafe
systemn audit is required.

3 Does your agency keen necessaty data on file to verify the yes
values used to calcutate verfiable uses as 3 percent of total

production?

4. Drg your agency complete a full-scale audit during this report yes
year®

5. Does your agency maintain in-hguse records of audit results or yes
the completed AWWA audit warksheets for the completed audit?

& Does your agency operate 3 system leak detaction pragram? yes

3. if yes. desctibe the lgak detection program-

it ungecounted for water is above 7% i a particular system, then water
audits are conducted on the affected system All hydrants, valves and
service connections are served. All large production meters are tested for

accuracy
B. Survey Data
1 Total number of mifes of distribution system line. 954
2 Number of miles of distribution system hhe surveyed. 0

C. System Audit / Leak Detection Program Expenditures
Thie Year Next Year

1 Budgeted Expenditures 1600000 1300000
2 Actual Expenditures 1144800

D. "At Least As Effective As"
1 Is your AGENCY implementing an “at least as effective as" Nc
variant of this BMP?

a IFYES, please explain in detail how your implementation of this BMP
differs fram Exhibit 1 and why you consider # to be "at least as effective

as”
E. Comments
[REPRIEES Y | SV NN JUPY PRSPPI T BN PR
25/88°d 102l -Houd
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Reported as of 4/1

BMP 04: Metering with Commodity Rates for all New
Connections and Retrofit of Existing

Reporting Unit: ] Year:
So. Cafifornia Water Company - ‘31'\35,}; %':1:;?;:: ) 283;

Metro District
A. Implementation

1 Does your agency require meters for all new cannactions and bill yes
by volutne-of-use?
2 Does your agency have 3 program for retrofiting existing no

unmeterad connections and bill by volume-of-use?

a. IF YES, when was the plan to retrofit and bill by volume -of-
use existing unmetered cohnections completed?

b. Describe the program:
3. Number of previgusly unmetered accounts fitted with meters 1]
during report year

B. Feasibility Study

1 Has your agency conducted a feasibility siudy to assess the merits ho
of a program to provide incentives to switch mixed-use accounts to
dedicated landscape meters?

a FYES, when was the feasibility study conducted?

{(mm/ddiyy)
b. Describe the feasibifity study:
2 Number of Cit accounts with mixed-use meters. 6621
3 Number of Cll accounts with mixed-use meters retrofitted with 0

dedicated irrigation meters during reparting period
C. Meter Retrofit Program Expenditures
This Year Next Year

1 Budgeted Expenditures 0 0
2 Actual Expenditures 0

D. "At Least As Effective As”
1. Is your AGENCY implementing an “at least as effective 35" varant No
of thls BMP?

a. H YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as”

E. Coamments

Al service connections in the Metropolitan Digtrict are metered and billed
with commodity rates.

. a T T R 4127008
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Reported as of 411
BMP 05: Large Landscape CGonservation Programs and
Incentives
Reporting Unit:
So. California Water BMP Form Status: Year:
Company - Metro 100% Complete 2003
District
A. Water Use Budgets
1 Number of Dedicated Irrigation Meter Accounts: o6
2. Number of Dedicated Irrigation Meter Accounts with Water o
Budgets’
3. Budgeted Use for Irrigation Meter Accounts with Water !
Budgets (AF)
4. Actual Use for Irrigation Meter Accounts with Water Budgets 0
(AF):
5. Does your agency provide wster use notices to accounts no
with budgets each billing cycle?
B. Landscape Surveys
1 Has your agency developad a marketng / targeting strategy yes
for landscape surveys®
3. § YES, when did your agency begin implementing this 01/01/1896
strategy?

b Descriptinn of marketing / targeting strategy:

SCWC's Metropolitan District's targeting strategy is to partner with
MWDSC's member agencies and utilize the expert resources of CBMWD
and WBMWD to identify and retrofit SCWC's customer for recycle water
use. SCWC identifies 's large use customers to CBAWBMWD, and
entered into partnership agreements with the agencies and custamers for
system retrofit and recycle water use.

2 Number of Surveys Offered 0
3 Number of Surveys Completed. V]
4. Indigate which of the following Landscape Elements are part of your survey:
3 lrrigation System Check no
b Distribution Uniformity Analysis ne
¢ Review / Develop mgation Schedules no
d Measure Landscape Area no
e. Meastre Total lrrigable Area ha
f Provide Customer Report / Information ho
S. Do you track survey offers and results? no
& Dues your agency provide follow-up surveys for praviously no

completed strveys?
a IfYES, describe below

C. Other BMP 5 Actions

1 An agency can provide mixed-use accounts with ETo-based no
landscape budgets in lieu of 2 farge landscape survey program

icd
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Does your agency provide mixed-use accounts with landscape

budgets?
2. Number of C!l mixed-yse accounts with tandscape budgets 0
3. Do you offer landscape irrigation training? no
4. Does your agency offer financial incentives to imprave na
landscape water use efficiency?
Type of Financial Budget Numher Awarded Tatal Amount
Incentive: (Dollars/ ta Customers Awarded
Year)

3. Rebates

b. Loans

c. Grants

. . es
5 Do you provide fandscape water use efficiency information to y

new customers and customers changing services?

a [FYES, describe below:

Landscape water use efficienty information is brovided to new customers
via 3 customer guide available In all custorner service offices

6. Do you have irmgated landscaping at your facilities? yes
a. lfyes, is it water-efficient? ng
b. \f yes. does ¢ have dedicated irrigation metering? ho
7 Do you provide customer notices at the start of the irrigation 0
season”?
8. Do you provide customer notices at the end of the rrrigation ng
seagson?
D. Landscape Conservation Program Expenditures
This Year Next Year
1 Budgeted Expenditures 0 g
2 Actyal Expenditures 289456
E. "At Laast As Effective As™
1. Is your AGENCY implementing an “at least as effective as” Ng

varniant of this BMP>

a IFYES, please explain in detal How your mplementation of this BMP
differs from Exhibit 1 ahd why you consider it to be “at least as effective

as.”
F. Comments
.o ' " ] Soadcteantt ool 4/18/2005
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Reported as of 4/1

BMP 06: High-Efficiency Washing Machine Rebate
Progtams
Reporting Unit: BMP Form Status: Year;

So. California Water Company -
Metro District 100% Complete 2003

A. Implementation

1. Do any energy service providers or waste water utilitles n your no
service area offer rebates for high-efficiency washers?

a K YES, describe the offerings and incentives as well as who the
energyfwaste water utility provider is

2 Does your agency offer rebates for high-efficiency washers? no
3 What is the level of the rebate?
4 Number of rebates awarded 0

B. Rebate Pragram Expenditures
This Year Next Year

1. Budgeted Expenditures 0 o
Z. Actual Expenditures )

C. "At Least Ag Effactive As™
1. ls your AGENCY implementing an "at least as effective as™ variant no
of this BMP?>

a. IF YES. please explam in detall how your implementation of this BMP
differs from Exhibit 1 and why vou consider it to be "at least as effective
as.”

0. Comments
SCWG's Metropolitan District partrers with MWDSC's member agencies,
CBMWD and WBMWD to offer their rebate programs to SCWC
customers The rebate programs are shared with all customer service
representatives in the Metrapolitan District so that they can refer
customers to themn

Toddon s f lleasn mnaavomm msom (buenain fonds at Ssavintall tacen
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Reported 3s of 41

BMP 07: Public Information Programs

Reparting Unit: BMP F Status: Year
Sa. California Water Company - o atus: :
Metro District 100% Complete 2003
A. Implementation

1. Does your agency maintain an active public information program yes

to promote and educate customers about water canservation?
a If YES, describe the progratn and how it's organized

The Region Administration Manager and the Community 3 Customer
Relations Administrator are invaived in rotifying the pubhc of various
conservation programs They issue press releases. publish quarterly
newsletters and use door tags and bilf ihserts o nofify custormers of fulure
events They issue press releases, publish quartetly newsletters and use
door tags and bl inserts o notify customers of future events.

2. Indicate which and how many of the following activities ate included in your
public information pragram

Public Information Program Activity Yes/No Nu"és::g
3. Paid Advettising ho 1]
b Public Service Annguncement no 0
¢ Bill Inserts / Newsletters / Brochures yes 4
d. Bilf showing water usage m comparison to yes
previous year's usage
¢. Demanstration Gardens no 0
{ Special Events, Media Events yes 6
g. Speaker's Bureau le a
b Program to coordimate with other yes

government agencies. industry and public
interast groups and media
B. Conservation Information Program Expenditures
This Year Next Year

1 Budgeted Expenditures 50000 50000
2. Actual Expenditures 8063

C. "At Least As Effective As”
1. 1s your AGENCY implementing an “at least as effective as” Ng

variant of this BMP?

a. If YES, please explain in detail how your mplementation of this BMP
differs fram Exhibit t and why you cangider it to be "at least as effactive
as”

D. Comments

‘.. ‘. ' R NSRS S JUI SO { I SR 4/18/2005
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variant of this BMP?

Page 13 ot 26

2. If YES. please explzin in detail how your implementation of this BMP
differs fram Exhibit 1 and why you consider it {o be “at least as effective

as.”
D. Comments

PREPNPSY, I SRSy SN | [ (R
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Repotted as of 4/1
BMP 08: School Education Programs
Reporting Unit: BMP F : :
orm Status:  Year:
So. California Water Company - 400° N
ete 2003
Metro District % Comp
A. implementation
1.Has your agency implemeanted a school mformation program to yes
promote water conservation?
2. Please provide information an your school programs (by grade level):
Grade Are grade- No.ofclass No.of  No. of
appropriate presentations students teachers’
materials reached warkshops
distributed?
Grades K-3rd no 0 0 0
Grades 4th-6th yes 134 4144 134
Grades 7th-8th no 0 0 v
High School nho 0 0 0
3. Did your Agency's matenals meet state education framework yes
requirgments?
4. When did your Agency begin implementing this program? 01/05/2004
B. School Education Program Expenditures
This
Year Next Year
1 Budgeted Expenditures 125000 180000
2 Actual Expenditures 121000
C. "At Least As Effective As™
1 ls your AGENCY implementing an “at least as effective as” No

4/18/2005
(0:21 50-Bl-ddV



CUWCC | Print Afl

BMP 09: Conservation Programs for Cll Accounts
Reporting Unit:

So. California Water BMP Form Status:
Company - Metro 100% Complete

District

A. Implementation

1. Has your agency identfied and ranked COMMERCIAL
customers according to use?

2. Has yaur agency identified and ranked INDUSTRIAL
customets accotding to use?

3 Has your agency identified and ranked INSTITUTIONAL
custormers according to use?

Option A: Cll Water Use Survey and Customer Incentives

Program

4 g your agency operating a Cll water use survey and customer
incentives program for the purpose of complying with BMP 9
under this option?

Pagc 14 of 26

Reported as of 4/1

Yeal:
2003

yes

yes
yes

yes

Cll Surveys Commercial industrial institutional

Accounts Accolunts A
a Number of New Surveys ) 0 o
Offered
b. Number of New Surveys 0 0
Campleted
c. Number of Site Follow-ups 0 0
of Previous Surveys {within 1
yr)
d. Number of Phong Fgllipw- o] o
ups of Previous Surveys
(within 1 yr)

ceounts
o]

0

0

Cll Survey Components Commercial industrial Institutional
Actolints Accounts Accaunts

e. Site Visit yes yes

f Evaluation of all water- yes yes
using apparatus and
processes

g. Customer report yes yes
identifying recommended

etficiehcy neasures,

paybacks snd agency

incentives

Agency Cll Customer Budget No. Awarded to

yes
yes

yes

Total §

lncentives {&/Year) Customers Amount
Awarded

h Rebates
i. Loans

j- Grants

k. Others

Q O o a
Qo0 o g

N R T IrY

EvO~d  Z28/0F'd  102-L

o

0
0
0

=0

Altemnns
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Option B: Clf Conservation Program Targets

5. Does your agency track Cll pragram interventions and water yes

savings for the purpose of complying with BMP g under this
option”
& Does your agency dosument and maintain records on how yes

savings were realized and the method of calculation for
estimated savings?

7. Estimated annual savings (AFfyr) from site-veritied actions o
taken by agency since 1981,
8 Estimated annyal savings (AFfyr) from non-site-verified 0

actions taken by agency since 1991,
B. Conservation Program Expenditures for Cit Accounts
This Year Next Year

1 Budgeted Expenditures 10000 10000
2. Actual Expenditures 9500

C. "At Least As Effectlve Asg™
1. Is your AGENCY implementing an "at least as effective as” No
variant of this 8MP>

a. ¥ YES, please explain in detail how your implamentation of this BMP
differs from Exhdbit 1 and why you consider it ta be “at least as effective
as.”

D. Comments
SCWC's Metropolitan District has partnered with MWDSCG's member
agencies, CBMWD and WBMWD, fo conduct Cll account conservation
programs SCWC used CBWBMWD expert resources to target SCWC's
Cll customers. The program includes rebates for ULF Tollets (flushometer
and tank), ULF Urinals (lushometer and waterless), high-efficiency clothes
washers, cooling tower condiictivity controllers, flush valve retrafits and
pre-tinse self-closing spray heads.

L T Wy IPUIY SV Y ST | I PO 4/18/2005
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Reported as of 4/1
BMP 09a: Cll ULFT Water Savings
Reporting Unit: . .
So. California Water Company B"“gg,,}: %:n? t?;ltjes ; ;ggg
- Metro District o Lomp
1 Did your agenty implement a CH ULFT Yes

replacerment prograr in the reporting year?
1 No, please explaih why on Lme B 10
A. Targeting and Marketing

1. What basis does your agency
use to target customers for Consumption ranking
participation in this program?
Check alt that apply.
a. Dascribe which methad you feund to be the mast effective
overall, and which was the most effective per dollar expended.

Consumptive ranking was onlymethod used to target customers.
2 How does your agency
advertise this program? Check all Direct letter
that apply.

a. Describe which methad you found (o be the most effective
overall, and which was the most effective per dollar expended

Direct letter was only advertising method employed.
B. Implementation

1 Dees your agency keep and maintain customer participant Yes
information? (Read the Help information for a complete list of
all the information for this BMP )

2. Would your agency be willing to share this |ntormation if No
the CUWCC did a study to evaluate the program on behalf of

your agehcy”

3 What is the {otal number of customer accounts 23

participating in the program during the last yesr ?

Cll Subsector Number of Toilets Replaced
4. Standard Aijr Valve Floor Valve Watl
Gravity Tank Assisted Mount Mount
3. Offices a o 0
b. Retail ¢ 0 0 0 0
Wholesale
¢ Hotels 23 0 a 0
d Health 0 0 0 0
e. Industrial 0 0 0 0
f. Schoaols. 0 0 0 ¢]
Kto 12
g Eating 0 ] 0 D
h Govern- 0 o] 0 0
ment
i Churches o 0 0 0

(I i . . JPTRNPPIr FOS SRy Moy S § BN PUOTe 4/]8/2005
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RN

j. Other 0 0 0 o

5. Program design.
Rabate ar voucher

5. Does your 3gency use outside services to implement this Yes
program?
a. if yes, cherk all that apply

Gonsultant

7. Participant tracking and follow-
up Letter

8 Based on your program experience, please rank on a scale of 1 to 5, with 1
being the least frequent cause and § beirg the most frequent cause, the
following reasons why customers refused to participate in the program.
3 Disruption to business
b. Inadequate payback
¢. Inadequate ULFT performance
d. Lack of funding
e Amencan's with Disabilities Act
f Permitting
g Other. Please describe in B 8.
9. Please describe general program acceptance/resistance by customers,
obstacles to implementation, and other isues affecting program implementation
or effechveness
Nohe
10. Please provide a general assesstrent of the program for this reporting year.
Did your program achieve its objectives® Were yaur targeting and marketing
approaches effective? Were program costs in line with expectations and
budgeting®
Program costs were 100% more thar anticipated as there was no
budget for this program.

g 0 G B 0

C. Conservation Program Expenditures for Cll ULFT

tré

S04 25/Ep

d

1 G ULFT Program: Annual Budget & Expenditure Data

Actual
Budgeted Expe:g?ture

a Labor 0 o
t. Materigis 0 0
¢. Markehng & Advertising 0 0
d. Administration & 1000 1000
Overhead

e. Outside Services 0 o
t. Total 1000 1000

2 CHULFT Program Annual Cost Sharing

a Wholesale agency 2260
contribution
b. State agency 0
contnibution

SRS T I SOPY AN IPR | I PR

{02-1 —Houd
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c Federal agency 1480
contribution

d. Other contribution i
e Total 3740

D. Comments
SCWC'’s Metropohtan District has partnered with MWODSC's member
agencies. CBMWD and WBMWD to conduct Cll account conservation
programs. SCWC used CBMWBMWD expert resoutces to target SCWC's
Cli customers. The program included rebates for ULF Toilets
{flushometer and tank), ULF Unnals (lushometer and waterless), high-
efficiency tlothes washers, cooting tower conductivity controliers, flush
valve retrafits and pre-tinse selff-cloging spray heads

a0
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BMP 11: Conservation Pricing

Reporting Unit;
So. California Water Company -
Metro District

A. Implementation

BMP Form Status: Year:

100% Complete 2003

Rate Structure Data Volumetric Rates for Water Service by Customer

Class

1. Residential

2. Water Rate Structure

b. Sewer Rate Structure

¢. Total Revenue from Volumetric Rates

d Total Revenue from Non-Valumetric
Charges, Fees and other Revenue
Sources

2, Commerclal

a. Water Rate Structure

b Sewer Rate Structure

c Total Revenue from Velumetric Rates

d Total Revenue fram Non-Volumetric
Charges, Fees and other Revenue
Sources

3. Industrial

3. Water Rate Strycture

b. Sewer Rate Structure

c. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue
Sources

4. Institutional  Government

a. Water Rate Structure

b. Sewer Rate Structure

c. Total Revenue from Volumetnc Rates

d Total Revenue fram Non-Volumetric
Charges, Fees and other Revenue
Sources

5. Irrigation
‘@ Water Rate Structure
b. Sewer Rate Structure
¢. Total Revenue from Volumetric Rates

d. Total Revenue from Non-Valumetric
Charges, Fees and other Revenue
Sources

6. Other
a Water Rate Structure

NER LI

Unifgrm
Service Not Provided
$42608048

$18658510

Uniform
Service Not Provided
$8278386

$3625630

Uniform
Service Not Provided
$1513566

$251392

Uniform
Service Not Provided
$3118395

$882439

Unlform
Servica Not Pravided
$159739

§77294

Uniform

~Hodd

Page 19 o1 26
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b. Sewer Rate Structure Service Not Provided
¢. Total Revenue fram Volumetric Rates  $423127

d. Total Revenue from Non-Volumetric
Charges, Fees and other Revenue $38822
Sources

B. Conservation Pricing Program Expenditurea

This Year  Next Year

1. Budgeted Expenditures o o
2. Actual Expenditures 0
C. "At Least As Effective As"
1. Is your AGENCY implementing an "3t least as effective as” No
variant of this BMP>

3. If YES, please explain i detail how your implementation of this BMP
differs fram Exhibit 1 and why you consider it to be "at least as effectve
as”

D. Comments

SCWC's Mefropolitan District misunderstood the instructions for 2001
and 2002 for separating out volumetric and non-volumetric. Hence, 2003
£ 2004 appear to erronesusly hgve increased non-volumetric rates.
Correction was made fo 2003 & 2004 infarmation

. " o Seatieioaatt Vaoo o / ’ /
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Reported as of 4/1

BMP 12: Conservation Coordinator
Reporting Unit:
So. Galifornia BMP Form Status: Year:
Water Company - 100% Complete 2003
Metro District
A. Implementation
1 Does your Agency have a conservation coordinator? yes
2 Is this a fulldime position? no
3. If ho, is the coordinator supplied by another agency ho
with which you cooperate in a regional conservation
program ?
4. Pariner agency’s name:
5 If your agency supphes the conservation coordinator:

a What percentis
this conservation o
coordinator's 30%

positior?

b. Coordinator’s

Name Renee Smith

_cr.nzoordmators Region Administration Manager

d Coordinator's Six years experignce in implementitg various
Expenence and congervation pragrams. Works with the member

Number of Years  agencies and contractors to develo and miplement
conservation programs Responsible for keeping
proper records, e.a . contracts, conservation credit
funding proposals, event costs, mgrketing
mformation, member agency contracts, etc. Also.
responsible for submitting customer databases and
irvoices to its member agencias

e Oate

Coordinator's

position was 04101/1997

created

(mmiddiyyyy)

& Number of canservation
staff, mcliding 3
Cansetvation Coardinator

B. Conservation Staff Program Expenditures

This Year Next Year
1. Budgeted Expenditures 70000 80000
2. Actual Expenditures 77500

C. “At Least As Effective As”
1. Is your AGENCY implementing an "at least as effective
as” variant of this BMP?

a If YES, please explain in detail haw your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as.”

D. Comments

no

- . “ N T T 4/18/2005
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Reported as of 4/1
BMP 13: Water Waste Prohibition
Reporting Unit: . Year:
So. California Watar Company - Bmgq/f%"::;?;‘::' 2333
Metro District
A. Requirements for Documenting BMP (mplementation
1. Is 3 water waste prohibition grdinance i effect n your setvice area? yes

3. F YES. describe the ordinance.

CRUC Tariff Rule 14-1
2 Is a copy of the mast current grdinance(s) ob file with CUWCC? ro
a. List loea! jurisdictions in your setvice area in the first text box and water
waste ordinarice citations in each junsdiction in the second text box
nfa nia
B. Implementation

1. Indicate which of the water uses listed below are prohibited by your
agency br service area.

a. Gutter floading yes
b. Single-pass cooling systems for new connectlions ho
¢ Non-recirgulgting systems in all new conveyar ar car wash o
systems

d. Non-recirculating systerns in all new commercial laundry na
systems

e Non-racirculating systems in all new decorative fourtaing yes
§ Other, please name no

2 Describe measures that prohibit water uses listed above:

Water uses listed above are prohibited in stages 2.3, and 4 of 2 water
shortage (greater than 10% water shortage)

Water Softeners:
3. Indicate which of the following measures your agency has supparted
in developing state law:

a Allaw the sale of more efficient, dernand-initiated regenerating

DIR models. no
b. Develop minimum appliance efficiency standards that:
i) Increase the regeneration efficiency standard to at least
3,350 grains of hardness removed per pound of common no
salt used.
it.} Implement an identifled maximum number of gallons no

discharged per gallon of soft water produced
¢ Allow local agencies, meluding municipalities and special
districls, to set more stringent standards and/or to ban on-site
regeneration of water softeners if it is demonstrated and found ne
by the agency governing board that there 1s an adverse effect on
the reclaimed water or groundwater supply
4. Does your agency include water softener chacks in home water audit
programs?
5 Does your agency include information ahout DIR and exchange-type

no

A ‘ ~ L A TS | I RN 4/12/?0”5
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water softeners in educational efforis to encourage eplacement of less

effictent timer models” ne
C. Water Waste Prohibition Pragram Expenditures
. Next
This Year Year
1 Budgeted Expenditures 0 V)
2. Actuat Expenditures 0
D. “At Least As Effective As"
1 1s your AGENCY implementing an “at least as effective as” variant of no
thig BMP?
2 HYES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 and why you consider it to be "at least as effective
as"
E. Comments
Ltre i wamvrinm mrrthivn/trintfnrintal] Tacco 4/18/2005
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Reported as of 471

BMP 14: Residential ULFT Replacement Programs

Reporting Unit’ ) )
So. California Water Company - B‘Ihgg./': %‘zmsgla;;’: ' ;gg;

Metro District
A. Implementation

Single-Family  Multi-

Acecounts Family
Units
1. Does your Agency have program(s) for replacing yes yes

high~water-using toilets with ultra-low flush tollets?
Number of Tollets Repfaced by Agency Prograim During Report Year

Replacement Method SF Accounts MF Units

2. Rebate ¢ 0

3. Direct (nstall D o

4 GBO Distributian 0 D

5 Other 0 g
Total 0 0

6. Describe your agency’s ULFT program for single-family residences.

SCWA partners with MWDSC member agencies in order to secure funding
for brograms  SCWC enters into contract agreements with MWDSC's
meimber agencies {0 contribute funds and distribute ULFTs. SCWC hires
contractors to implement the various ULFT progratns. The contracter 1s
responsible for implementing the program which includes: customer
database record keeping, ordering and distributing ULFTs, recycling, hiring
CBO. paperwork etc. Up to twa free ULFTs are provided to singfe-family
residents who reside in SCWC's service area and who don't have ULFTs
and who have not participated betfare

7. Describe your agency's ULFT program for mult-family residences

SCWC enters info contract agreement with its member agencies in arder
to reteive funding from MWDSC SCWC alsa contributes funds fo this
program. After securing MWD and member agency funding, SCWC will bid
and hire an expetiance contractor to implement the multi-family program.
SCWG will provide customer information and assist the contractor with
marketing m order to provide the setvice to its customers Free ULFTs,
water efficient showerheads and aeratars will be provided ta its customerg
free of charge The contracter will be in charge of data management for
each customer

8. Is a toilet retrofit on resale ordinance In effect for your service ng

area?

9 Lsst local jurisdietions in your service area in the laft box and ordinance
citations in each jurisdiction in the right box:

B. Residential ULFT Program Expenditures

This Year Next Year

1. Budgeted Expenditures 30000 40000

4 R LRI 1 I RO
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2 Actual Expenditures 25000

C. "At Least As Effective Ag"
1. 1s your AGENCY implementing an "at least as effective as” no
variant of this BMP?

a If YES, please explain in detail how your implementation of this BMP
differs from Exhibit 1 ard why you consider it to be “at least as effective
as”

D. Comments

i B Rl SN NUSJUS | I PR
8v0-4  28/25°d  (0Z-f ~Houd
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Reported as of 4/1

BMP 01 Coverage: Water Survey Programs for Single-
Family and Multi-Family Residential Customers

Reporting Unit Reporting Period
So. California Water Company - Metro District 03-04

MOU Exhibit 1 Coverage Requirethent

No exemphan request filed

Agency Indicated "at least as effective as” implementation durng raport Ng
penod?

A Reporhng Unit (RU) must meet three COﬂdltlons to sahsfy strict compliance far
BMP 1

Condition 1. Adopt survay targeting and martkellng strategy on time
Condition 2 Offer surveys 10 20% of SF accounts and 20% of MF units duning report period

Condition 3: Be an track fo survey 15% of SF accounts and 15% of MF units within 10 yeats of
unplamantalion start date.

Test for Condition 1

So California Water Company e
Implement Targeting/Mark

2z
’ \jﬂz Wy
Year So California Water Cc
Reported Implementing Targ: o
So Califarnia Water Company ((/@ O l/{

Targeting/Marketing Coverage

Test for Condiﬂan 2 q/
Stirvey
Program to 1998
Start by
ge:";t_’"g 03-04 L~ NO NO
eno . 20%
Test for COndmon 3
Completed Resudent!al
Surveys
Sihgle Famiy Mt Famity
Total Completed Surveys 1999 - 2004: 8.870
Past Credit for Surveys Gompleted Prior to 1999 2090
(fmplementation of Reporting Database): :
Taotal + Credit 10, 950
| PPV 7, WY SR [ZRE 0P Y AN NF SR unt | B DS Arlorinng
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Reported as of 471

BMP 02 Coverage: Residential Plumbing Retrofit
Reporting Unit Reporting Period.
So. California Water Company - Metro District 03-04
MOU Exhiblt 1 Coverage Requirement

No examption reqjuest filed
Agency indicated ~at least as effective ar™ unplementation dunng No
report perlod”

An agency must meet ore of three conditions fo satisfy strict compliance for BMP
2.

Conditon 1 The agency has demonstrated that 75% of SF accounts and 75% of MF yrts canstructed brior ta
1392 are fiffed with low-flow showerheads.

Candition 2 An anforceable ordinance raquiring the replacement of high-flow showerhiegds and other waier
use fixtutes with thoir low-flow caunternarts is irt place for the ggency’s sewice area.

Candition 3° The agency hag distributed or directly Instailed low-flow showetheads and ather lewfow
plumbing devites to net Isss than 10% of single-family accounis and 10% of mudti-family Uity conotrueted

pret to 1892 during the repoding parlod

Test tar Condition 1
smglg.ta:!l'ly Multl-Farily_
522" Raport Period Reorted Saluration: Ssturabon > 75%? Reported Saturation Saturation = 75%7
1899 98-00 19.00% NO 19.00% NO
2000 95.-00 19.00% NO 19 00% NO
2001 01-02 19 00% NO 19 00% NG
2002 01-02 19 00% NO 19 00% NO
2003 03-04 23.00% NO 23.00% NO
2004 03-04 27 00% NO 27.00% NO
Test for Condition 2
Repont So. Crlforma Water Company - Metro District has ordinance
vear  SepiriPerod requiing Showerhesd fetrof>
1999 98-00 NO
2000 99-00 NO
2001 01-02 NO
2002 01-02 NO
2003 03-04 NO
2004 03-04 NO
Test for Candition 3
Regparting Perlod.  03-04
1892 SF Nuym. Showerheads Distributed to Single-Family  &F Caverage Ratig
Reganty S Acows Covermpe Raly 2 W0%
73.225 1,250 1.7% NO
1992 MF Num Showerhedds Distributed to Mlti-Family MF Covsrage
RecaUds ~ MERcoouns - CovemgeRatio  Rao > T0%

de o A1 0mMmANng
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56,618 1,250 22% NO
EMP 2 COVERAGE STATUS SUMMARY:
Water supplier has not met ohe or more coverage requiirements for this BMP.
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Reported as of 4/1

BMP 03 Coverage: System Water Audits, Leak Detection
and Repalr

Reporting Umt: Reporting Period:

Soa, California Water Company - Metra Distriet 03-04

MOU Exhibit 1 Coverage Requirement

No evemplion request filed

Agency Indicated “at feast as effective as™ implamentatior duving No
redort period”?

An agency must meet ore of two conditions to be in compliance with BMFE 3
Condition 1- Pacform g prescreening audl. If the resuilt is aqual to or greater than ¢ 9 nothing mare needs be
done.

Condition 2- Perform 3 prescreening audlt. i the result is less than 0.9, parform a fufl audit sn accardance with
AVWWA's Manya) of Water Supply Fractices, Water Audits, snd Leak Detection.

Test for Conditions 1 and 2

Fult Audit

"oP0" Renor Pedod Pre:Screen Completad PresSwreen Result [ tu0;  Full Audit Completed
1999  99-00 YES §7.1% "No YES
2000  98-00 YES o8 9% No YES
2001 01-02 YES 99 2% No YES
2002 01-02 YES 96 8% No YES
2003  03-04 YES 98.0% No YES
2004 03-04 YES a5 4% No YES

BMF 3 GOVERAGE STATUS SUMMARY:
Water suppfier Is meeting coverage requirements for this BMP,

PSSRy P A DY S S SO | B PO

4717008
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Reported as of 4/1

BMP 04 Coverage: Metering with Commodity Rates for
all New Connections and Retrofit of Existing

Reporting Unit

So. Callfornla Water
Company - Metro District

NMOU Exhibit 1 Coverage Requirement

No axempfion request filed

Agency Indicated "at Inast as effactive No
as” implementation dunng repott

perod?

Reporting Period:
03-04

An agency must be on track to retrofit 100% of its unmetered accounts within 10
years {o be in compliance with BMP 4.

Test far Compliance

Total Meter Retrofits
Reported through 2004

No. of Unmeterad Accounts
in Base Year

Meter Retrofit Coverage as
% of Base Year Unmetered
Accounts

Coverage Requirement by
Year & of Implementation per 42.0%
Exhibit 1

RU on Schedule to meet 10

Year Coverage Requirement YES

BMP 4 COVERAGE STATUS SUMMARY:
Water supplier is meeting coverage requiraments for this BMP,

httns/Mhisan misarer nballhma/neatfavinteAavresansall facen 4182009
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Reported as of 4/1

BMP 05 Coverage: Large Landscape Conservation
Programs and Incentives

Reporting Unit Reporting Peticd:
So. Catifornla Water Company - Metra District 03-04
MOU Exhibit 1 Coverage Requirement

Ng exemphon faguest tifed

Ageney indicated "3t least 25 effective as™ implementghon during report No

perind?

An agency must meet three conditions to comply with BMP 5.

Condition 1' Davelop water budgats for 90% of Its dedicated landscape metfer accounts within four years of
the date implementation Is to sta.

Condition 2° (a) Offer iandscape surveys to at least 20% of itr Clt accounts with mixed use meters each report
cycie ahd be on track {o survey 3t least 15% of its Cil accounts with mixet usa maters within 10 years of the
date Implementation is te start OR (b) Implement a dedicated landgcape meter ratrofit grogram for CII
accounts with mixed Usa meters ar assign landscape budgets fo mivad use meters.

Condthont 3 implement and maintain customer incentivg program(s) for iergation equipment retrafis.

Test for Condition 1

- -

Rabort BMP 5 Ne of| . No. of Irrigation Budget °20% C
vor By oo pagiium: SeoiEMR cusbe e Vet
19589 968-00 1 S04 NA
2000 98-00 2 27 NA
2001 01-02 3 40 NA
2002 031-02 4 54 No
2003 03-04 5 96 No
2004 03-C4 6 112 No
Tast for Condition 2a (survey offers)
Select Reporting Penod: 03-04
Large Landscape Survey Offers as % of Mixed Use
Meter Cll Accounts
Survey Offers Equal or Exceed 20% Coverage NO
Requirement
Test for Condition 2a {surveys compluted)
Total Completed Landscape Surveys Reported through
Credit for Surveys Gomipleted Prior to implementation of 6
Reporting Database
Total + Credit &
CH Accounts in Base Year 6,621
RU Survey Coverage as 3 % of Base Year Cll Accounts 0 1%
Coverage Requrement by Year of implementation per o
Exhibit 1 6 3%
RU oh Schedule to Meet 10 Year Coverage
Lbde - I isen asetinn e nsscon fonsimit lawrnte merarsnaall locen
py0-4  0E/80'd  0DZ-L -Hoy¥d
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Requirement NO

Test for Condition 2b (mixed use budget or meter retrofit program)

Agency has
Report Yerr  Rebort Penod BME § Imglamentation Year 'E.f‘;_’é_;; No. !E’._;J_'_Iﬁ':__?g:t&e
program
1999 88-00 1 NO
2000 9900 2 NO
2001 01-02 3 NO
2002 01-02 4 NO
2003 03-04 5 NO
2004 03-04 6 NO
Mo omieg By se
Repo Year  RepotPedod  BMP 4 Implementation Yesr ;%ﬂ S W T
1899 99-00 1 6.621 T
2000 88-00 2 6.621
2001 0102 3 8.621
2002 01-02 4 6.621
2003 03-04 5 6,621
2004 03-04 B 6,621
Test for Condition 3
BMP 5 RY offers
Rapoen Year Report Perod implementation TiRancial No. of Loans  Total Amt. Loang
Vear incentivas? -
1999 99-00 El " YES
2000 899-00 2 NO
2001 g1-02 3 NQO
2002 01-02 4 NO
2003 03-04 5 NO
2004 03-04 6 NO
Report Year Repart Perind No af Grants T%%;r:i No of rebates Ig%
1999 $9-00
2000 89-00
2001 01-02
2002 01-02
2003 03-04
2004 03-34

BMP 5 COVERAGE STATUS SUMMARY:
Water supplier hes not imet ohe or more coverage requirements for this BMP.

WO-4 DE/80°d  00Z-L 04 8211 SO0-Bl-ddy
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Reported as of 4/4

BMP 06 Coverage: High-Efficlency Washing Machine
Rebate Programs

Reporting Unit: Reporting Period:
So. California Water Company . Metro District 03-04
MOU Exhibit 1 Caverage Requirement

Nt exemption request filed

Agency indicated "st laast as effactive 3™ Implemeantatran during report No
bertad?

An ggency must meet one condition to comply with BMP 6.

Cprditign 1 Offer a costeffective fingnciaf Incentive far high-efliciency waghers i one ar more energy setvice
providess In senvice Hrea offer financlal incentives for high-efficiency washers.

Test for Condition 1

Rapart BM¥ & Implgmentation Rebaué gg‘s_ted by Rebate Offarad by Rebate

Ye#  Perisd v i — R Aourt
1999 99-00 1 NO NO

2000 95-00 2 NO NO

2001 04-02 3 NO NO

2002 01-02 4 NO NO

2003 03-04 5 NO NO

2004 03-04 3 NO NO

vew o BMZElpememaber o Mebais Covarage Me>
1999 99-00 1 R YES
2000 99-00 2 YES
2001 01-02 3 YES
2002 04-02 4 YES
2003 03-04 5 YES
2004 03-04 6 YES

BMP 8 COVERAGE STATUS SUMMARY:
Water supplier is meeting coverage requirements for this BMP.

L iy, ESNDURY SICISPY S S URI © I Anennnng

pPO-4  0E/00d  00Z~L -#iodd 62: 11 50-Bl~¥dY



CUWCC | Print All Page 10 of 19

Reported as of 4/1

BMP 07 Coverage: Public Information Programs

Reporting Unit Reporting Period’
So. California Water Company - Metro District 03-04
MOU Exhibit 1 Coverage Requirement

Np exgmiption request filed

Agency Indicated “at lesst 1z effective as” implementation during report No

period?

An agency must meet ane condition to comply with BMP 7.

Conditign 1. lmplament and maintaln 3 public mformation program congistent with BMP 7’5 definition.

Test for Condition 1

RU Has Public Infarmation

Year  Report Perlod BMP 7 implgmentation Year Program™
1909 88-b0 2 “YES
2000 99-00 3 YES
2001 01-02 4 YES
2002 01-02 5 YES
2003 03-04 6 YES
2004 03-04 7 YES

BMP 7 COVERAGE STATUS SUMMARY:
Water supplier is meeting coverage requirements for this BMP.

| PYRUNPY 7, TOUNO NP ; SEUIIY JUUULIUPY AU JOU NP © B PR A112/MINNS
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Reported as of 4/1

BMP 08 Coverage: School Education Programs

Reporting Unit: Reporting Period’
So. California Water Company - Metro District 03.04
MOU Exhibit 1 Caverage Requlrement

No exemplion request flfed

Agency indicated "3l least ac effective ag” impfementation dunng report Ne
perlod>

An agehcy must meet ahe condition to comply with BMP 8.

Congltion 1. implement and maintain a schaol education program consistent with BMP 8's definltion.

" — e im taetis 6 st mdmas ay ¢ e

Tesat tor Condition 1

&Y Has Scheol Education

Year  Repan Period BMP 8 implementation Year ~ Programiy-

1999 99-00 2 YES
2000 93-00 3 YES
200+ 01-02 4 YES
2002 01-02 5 YES
2003 03-04 5 YES
2004 03-04 7 YES
BMP 8 COVERAGE STATUS SUMMARY:

Water supplier is meeting coverage reguirements for this BMP,

Lld s etastn wsssnrom mbr Thmmfnrint ndintenvaraneall Tacen 4/18/20035
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Reported as of 4/1

BMP 09 Coverage: Conservation Programs for Cll

Accounts
Reporting Unit: Reporting Peripd
So. Californta Water Company - Metro District 03-04

MOU Exhibit 1 Coverage Requirement

Np exemption requiest filed

Apency indicatad "3t least as effective as™ mplementation during report No
periad?

An agency must meet three conditions o comply with BMP 9.

Condifton 1. Agency hag wentifiad and mnked by use commerctat. mdustrial, and wslitutionat accounts.

Caondition 2(3) Agency (s on track ly survey 0% of commescial accounts. 10% of Industeal aceounts, and
10% of insttutional accourts within 10 yaars of date tmplementatian ta commence

OR

Condillon 2(b)’ Agency is en track {9 reduce Cll water use by an amount equat ta 10% of basehne use withm
10 years ¢of date implementahon to commence

OR

Condition 2(c): Agency ie on frack to meat the combined target as described in Exhibif 1 BMR g
documentation

Test for Condition 1

BuP g

Yeor GEOT tmpEmniaton RIMEIEOM  panked ing Use Ranked Ingt Uise
- -e_a_l -
1999 88-00 1 YES YES YES
2000 98-00 2 YES YES YES
2001 01-02 3 YES YES YES
2002 01-02 4 YES YES YES
2003 03-04 5 YES YES YES
2004 03-04 ] YES YES YES
Test for Condition 2a
Commercial  Industnal  Institutional
Total Completed Surveys Reported
through 2004
Credit for Surveys Completad Prier to 3 3 3
Implementation of Reparting Databases
Total + Credit 3 3 2
Cit Accounts in Base Year 3.208 2,265 1.148
RU Survey Coverage as % of Base o
Year Glf Accounts 01% 0.1% 02%
Coverage Requirement by Year 6 of
Implementation per Exhibit 1 4.2% 42% 4.2%
RU on Schedule to Meet 10 Year
Coverage Requiremment NO NO NO
Test for Conditlon 2a
Perforimance
httn-lThen cirarce nralhmn/mrint/orintcaverageall lasso 4/18/2005
yyO0-4  DE/ELd DOZ-L -Hodd G211 §0-8)-~¥dY
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Y Pampg TR e T Cowme . Reavmmem Wl

1999 9900 1 o 0.5% NO
. 2000 98-00 2 10% NO

2001 01-02 3 1.7% NO

2002 01-02 4 2.4% NO

2003 03-04 5 33% NO

2004 03-04 & 4 2% NQ

Test for Condition 2¢

Total BMP 9 Surveys + Credit B

BMP 8 Sisrvey Coverage 0.1%

BMP g Performarnce Target Covetage

BMP @ Survey + Performance Target Coverage 0.1%

Combined Coverage Equals or Exceeds Coverage NG

| DYVIUUNY ¥ | P ———"

6E/pld

Pr0-d

Requirement?

BMP 9 COVERAGE STATUS SUMMARY:

Water supplier has not met ane or more coverage retiuirements for this BMP.

002-1

[NV (I SOV Y NSV SRR RusRpore | B SRS
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Reported as of 4/1

BMP 11 Coverage: Conservation Pricing

Reporting Unit: Reporting Period
So. California Water Company - Metra District 03-04
MOU Exhlibit 1 Coverage Requtiretnent

N exemption reguest fited

Agency indicated “at least ag effeclive as™ implemantation during regort perlod? No

An agency must meet one condition to comply with BMP 11

Agency shall malmtain rate steuclure consistent with BMP 11's dafinition of consgrvation pricing
Implempntation methads shall ke at laast as effectve a8 eliminaling non-congetving pticlng and adepting
conserving priging. For gignatorias supplying both water and gewer service. this BMP appliss to pHting of bath
water and sewsar sefvice. Sigrigtores thal supply water but not sewer service shall make good faith efforts to
waork with sewer dgencies so that thuse sewer agemces sdopt conservatian gridng for sewer service

8) Non-conserving pricing pravides no incenfives fo customers to reduce use Such pricing Is chatacterized by
ane or mare of ihe follewing companenis' rates In which the ynlt prige decreases as the guantity used
incraasag (declining block rates).rates that imvolve changing customers a fixed gmount ber biliing tycle
regardiens uf the guantity usad: bricing In whigh the tygeeat bitt 16 dotermined by high fixed charges and iow
commodity chamges

b) Cobsemvallnn pricihg provides Incentives o customars to redlice average o pesk Use. or bath Such pricig
mgludes rates designad to recover the cost of providing senace, and billing for water and skwer service based
on metered water use. Conservation pricing is also charactstized by one gr more of the following campanents.
rates In which the unlt rate is constant regarmdless of the guantity used (uhiform rates) or Incteases a5 the
quantity used ingrenses (imcreasing block rates): seasonal rates or extesaise surcharges ta reduce pegk
demands durlng summer months: rates based ubon the [ohgrub marginal cost or the cast of adding the next
unit of capacity to the system.

Tagt far Condition 1

RU Meets BMP 11

Year  Report Perlad RU Employed Non Conserving Rate Shucture Cavéraga Requlraient
1989 ©8-00 YES OND
2000 99-00 NO YES

2001 a1-02 NO YES
2002 01.02 NO YES

2003 03-04 NO YES
2004 03-04 NO YES

BMP 11 COVERAGE STATUS SUMMARY:
Water suppller 1s meeting coverage requirements for this BMP.

| VPR Y, T, - —fl SRSy A SOV | I PR A1eranns

vpo~4  DE/El°d  002-L =ioud BE: Ll GO-8l=ddY




CUWCC | Print All Page 150f 19

Reported as of 4/1

BMP 12 Coverage: Conservation Coordinator
Reporting Unit: Reporting Period:
So. California Water Company - Metro District 03-04

MOU Exhibit 1 Coverage Requirement
No exemption raquest flled

Agency indicated “st least as effactve 38" implementation durng report perisd? No

— iRt a— - w—

Agency shall staff and maintain the position of conservation coordingtor znd
provide support staff as necessary.

—— JERPOREVN e e AP —

Test for Compliance

R ebgrt Year Repart Per'i od Com-;;.;ml;n C:o;dmatgr T_ota! Staff-a_ﬂ )Team el
1999 95-00 " YES 2
2000 98-00 YES 3
2001 01-02 YES 3
2002 01-02 YES 3
2003 03-04 YES 3
2004 03-04 YES 3

BMP 12 COVERAGE STATUS SUMMARY:
Water supplier is meeting coverage requirements for this 8BMP.

4 [ Y A N PRSI 1 O U A/10/9NNC
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Reported as of 471

BMP 13 Coverage: Water Waste Prohibition

Reporting Unit
Sa. California Water Company - Metro
District

MOU Exhibit 1 Coverage Requirement

Np axemption request flled

Reporting Period
03-04

agency ndicated “at least ag effgctive as” enplamegniation dunng report perlad? No

An agericy myst meet ane conditian to comply with BMP 13

implementation methads shalt be ehactng and enforcng measores protbding gutter floading, single pass
cooling sysiems In new connectinns. non-recirculating systems in all naw conveyer car wash and commerdial
laundry systams. and non-regychng decorative waler fountaing.

Test for Candition 1

Agency or service area prohibits:
Single-Pass .
Gutter Single-Pass Single-Pass  Single-Pass
T ehodny  Ltw ot (angy  Fogdans O

RU hag ordirgnee that
meels coverage
reguTEmert

19499 vyes to no no yes no NO
2000 yes no 1o no yes ng NO
2001 vyeg no no no yes no NO
2002 vyes ro no no yes no NG
2003 vyes no no 20} yes ro NO
2004 yes no no no yes no NO

BMP 13 COVERAGE STATUS SUMMARY:
Water supplier has not met one or more coverage requltements for this BMP,

* .

i . o ERRY  NYVRUY S DY SN S UISRIIP  OF PR AMR/I0048
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Reported as of 4/1

BMP 14 Coverage: Residential ULFT Replacement
Programs

Reparting Unit So. California Water Gompany - Metro
District

MOLU Exhibit 1 Coverage Requirement

A Reporting Unit (RU) must meet one of the following conditions to be in
compliance with BMP 14,

Condiilon 1. Retrofit-onresale (ROR) ordinance In gHect in sarvice ares.

Condifian 2 Water savings from follet repfacement pragrams egual ta 90% of Extubit 6 coverage requiremerd.

An agency with an exemption for BMP 14 Is nof required fo meet ona of the above conditlong Thig reparnt
fregts an agency with migsing base year data reguved to compute the Exhlblt 6 coverage redurement 35 out

of compliance with BMP 14

Status: Water supplier hag not met ane or more coverage requirements for
this BMP. as of 2004

Coveraffe BNP 1403z  Exemption ROR Exhibit § Tollet
Voor  SUPTGHta FUoRWHR  Ordfnce  Coveige  Replacomeny
cuwee - cuwce In Effoct ::;)- !va_frﬁ*.ggﬁgg
(&F)

1098 Yes 358 99 1707.91
19998 Yes No No 1022 .58 2317.60
2000 Yes No No 1943.17 3120.65
2001 Yes No No 3079.13 3961.46
2002 Yes Nao No 4394.08 4788.63
2003 Yes No No 5856.30 5543.52
2004 Yes No No 7438.47 6287 41
2005 No No No 9115 29

2006 No No No 10867 00

2007 No No No 12674 99

“NOTE: Program water savings listed are net of the plumbing code. Savings
are cumylative (not annual) between 1981 and the given year Residential
ULFT count data from unsubmitted forms are NOT included in the caleulation.

BMP 14 COVERAGE STATUS SUMMARY:
Water supplier has not niet ane or more coverage requirements for this BMP.

..- . n- L I L T T royues § B Sy 4"8/2005
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BMP 14 Coverage: Residential ULFT Replacement Programs
Reporting Unit. So. California Water Company - Metra District

BMP 14 Coverage Calculation Detail:
Retrofit on Resale (ROR) Ordinance
Water Savings

1992 Housing Stock
Average rate of natural replacement (°% of remalining stock)
Average rate of housing demolition (% of remining stoek)
Estimated Housing Units with 3.5+ gpf Toilets in 1997

Single

Family Family

04
.00s

04
.005

59767 89 4621125

4/18/2005

Average resale rate .045 .09

Average persons pef unit

Average tollets per unit

Average savings per homa {(gpd; from Exhibit 6) 40.8 54.3

Single Family Housing Units

Coverags Unrotrofited Mouses Mouses Soldand Seldans Unsald  Gross Nat'l Nat ROR
Year ~ ~ Houses Soid Undold Relfrofited Already and RUR Repfacement Tavinga

- - = T Ratrolifted Retrollitod Sovings 35_]]1_' mg'
TAFY)  Savings
I 1)

1998 54820 DB 2876.11 SE7H294 2676 14 227172 841 g4 73362 117 39
189 50281.84 268273 56508 07  2454.57 20816 208366 1048.39 §27.99 220.40
2000 46119.31 264D 41 56226.43 225137 398 04 1aii 156 1238.49 928.24 310.38
2001 42301 36 2636.17 55945 30 2064 89 571 17 1752.95 141308 1024 44 388 82
2002 38798 49 2622.98 5566557 1894 D4 728.94 180783 157307 1116 84 456.24
2003 35587.51 2608 87 55387.24 1737.25 87262 1474 73 1719.84 1205.56 sid4.29
2004 32841.43 2596 B2 55110.31 1583.43 1003 39 135265 1854 47 128075 55372
2008 29938 25 2583.84 54834.75 1461 52 112232 1240.67 1977 94 1372 55 605 38
2006 27480 76 2570.97 S4SE0SB 134053 1230.39 113798 2001.20 1451 pg 840,11
2007 25187.44 2558 08 54287.78  1229.56 132851 104378 2195.08 1526.51 888.57

Multi Family Housing Units

Coverage Unretrofitted Houses Houses Soldand Sofdand Unsold Grass Nat'l Net ROR
Yasr  ~Houses Sold Unasold Refrblfifed Aleady ~and Raplacemant Saviigs
- - R — Relrofied Retrofited Sivinga — Onaly  [ARY)

- TAPVIT  Savings -
- TAFv)
1998 40399 35 4138.22 41841897 413823 1673.68 o868 21 744 81 241 60
1939 35318.41 411753 4163276  3817.76 48976 146318 1295.21 852 o1 443.19
2000 30876 48 4096.94 41424 60 316276 934 18 1279.16 1585 34 955.14 810.20
2001 26983.21 407645 4121748 278499 131146 111828 180150 1054 16 747 34
2002 23588 33 4058 07 41011.39 2417.24 1638 &3 977 84 2007.96 1149 24 858 72
2003 20830.41 403579 40806 33 211323  1922.56 854.68 218845 124053 847.92
2004 18035 77 4015.61 40802 30 1847 45 2168 16 747,19 2346.24 1328.19 1018.05
2005 15767 44 3995 53 40399.23 161510 238043 65322 2454 19 1412 37 1071 83
2006 13784 40 3975.56 4019728 141197 2562 SB 571.07 2804 79 1483.19 4160
Libbont T lhimmama mtrevimn avn/hmn/rwint/arinteavarageall Taccn
¥r0-4  0e/60°d  002-l -Hoyd lE+ 1}
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2007 12050.77 3955 68 39936 31 123439 2721.28 489 24 2710 22 157079 1139.43

A1 0NN
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Total Water Savings (AF) Report

Reporhing Unit:
Sa. California Water Company - Metro District

Ectimated Water Savings from BMP Annual Report Data
BMP01: Water Survey Programs for Single-Famdy and Multi-Family Residential
Customers

8MP02: Residential Plumbing Retrofit
BMP04: Metering with Commuodity Rates for ait New Connections and Retrofit of
Exigting

BMPO5: Large Landscape Conservation Programs and Incentives
BMPUOS6: High-Efficiency Washing Maching Rebate Programs
BMPQ9: Conservation Programs for Gl Accounts

BMPO9a: CIl ULFT Water Savings

BMP14: Residential ULFT Replacement Programs

Tatal:

EERCRR Y SIS AUNE SIPY S-SRI JERI | I P

WO-d 0e/12d  002-

=04

Page 1 of 10
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Water Savings (AFY) Detall Report for
BMP 01: Water Survey Programs for Single-Family and Muiti-

Familly Residential Customers

Reporting Unmit:
So. California Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

Year Water Savings (AF)
1991 0
1982 0
1983 0
1894 0
1988 0
1896 56
1897 48
1398 41
1880 35
2000 167
2001 213
2002 181
2003 154
2004 131
2005 111
TOTAL: 1,135

‘.- - [ A A NG SR § I S
s ' . 4/18/2005
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Water Savings (AFY) Detail Report for
BMP 02: Residential Plumbing Retrofit

Reporting Unit
So. Californla Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

- ¢ % s S0 oo 7 17t RS  — o it e e At s e m—— h Pm e B et st

Year ‘Gross Water Savings (AFY) }x :t:fr;:::?:g(zi?e
1991 1] 0
1992 o 4]
1893 0 0
1994 0 0
1885 0 1]
1986 0 0
1897 0 0
1998 0 0
1898 17 17
2000 34 30
2001 53 39
2002 54 29
2003 63 30
2004 76 34
2008 76 24
TOTALS: 374 203

4.

. .n_ . [ TRTPIAR SN SO S VY RV EVQUROUS | [ P 4/1 8/2005
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Water Savings (AFY) Detail Report for
BMP 04: Metering with Commodity Rates for all New Connections

and Retrofit of Existing

Reponting Unit:

So. Callfornia Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

vvo~4  DE/V2d ﬂDZ:l

Year

1881
1882
1993
1994
1895
1996
1997
1998
1989
2000
2001
2002
2003
2004
2005

TOTAL:

Water Savinge (AF)

QO 0 0O 0O 00 OO0 000 O 0000

-Hod

Page 4 of 10
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Water Savings (AFY) Detail Report for
BMP 05: Large Landscape Conservation Programs and Incentives

Reparting Unit.

So. California Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

Water Savings {AF)

Page S of' 10

Yeatr
1991 0
1892 0
1983 0
1984 0
1995 4
1986 7
1997 6
1498 <]
1989 5
2000 41
2001 74
2002 103
2003 g3
2004 84
2005 75
TOTAL: 499

vr0-4  QE/82°d  002-i

(2R
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Water Savings (AFY) Detail Report for
BMP 06: High-Efficiency Washing Machine Rebate Programs

Reporting Unit:
So. California Water Company - Metra District

Estimated Water Savings from BMP Annual Repoit Data

Water Savings (AFY)

e —— e e e A mmmn O ee—

Year Gross Water Savings (AFY) Net of Program
Freeridership Effects

1991 0 0
1992 0 0
1893 0 0
1894 0 0
1995 0 0
1996 0 0
1997 0 0
1908 0 o
1899 0 a
2000 0 0
2001 0 0
2002 0 0
2003 0 a
2004 0 0
2005 0 0

TOTAL: 0 0

. | e e 4N8N
wo-4  08/32d  002-L Howd 2l sgg?fsdv
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Water Savings (AFY) Detail Report for
BMP 09: Conservation Programs for Cll Accounts

Reporting Unit
So. Caltfornia Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

Page 701 10

Year Water Savings (AF)
1991 0
1992 0
1993 0
1994 0
1985 0
1986 0
1997 4
1998 S
1999 11
2000 13
2001 12
2002 11
2003 10
2004 8
2008 8
TOTAL: 82

[ PO} |

yyo-4

v mtnon laritis fan i i frmmr s b an sbiamealt Tacan
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Water Savings (AFY) Detall Report for
BMP 09a: CHl ULFT Water Savings

Reparting Unit
So. Califarnia Water Company ~ Metro District

Estimated Water Savings from BMP Annval Repott Data

o W Woter Savings (AFY)

Year ross Water mﬁefr ’S‘avlrgs t?:':{i' Nat °'h:':':'o"g':=’ m(:ot!e
of Plumbing Code 2

Savings {AFY) Freeridership EHects

1991
1992
1893
1884
1895
1896
1997
1998
1999
2000
2001
2002
2003
2004
2008

TOTALS:

O 0000000000 DOOD O CQ
S OO0 0O DAAQO0GO0O0 00O
OO0 OO0 o000 C OO0 oO

[EVIN Y N NSV SIS, SR | I P, 4/1 8/2005
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Water Savinge (AFY) Detail Repont for
BMP 14: Residential ULFT Replacement Programs

Repotting Unit:
So. California Water Company - Metro District

Estimated Water Savings from BMP Annual Report Data

feire e i e cmamt M e mamene Semaa | el M bemean ¢ f e ———

Water S3vings (AFY)
Gross Water  wawr Savings (4FY)  Net of Plumbing Codg

Year Savings (AFY)  NetofPhumbig Code e vcts
1891 74 74 S5
1992 147 144 108
1993 221 212 158
1994 204 277 208
1995 294 266 109
1996 294 255 191
1997 294 245 184
1998 294 235 176
1999 678 610 476
2000 BY6 803 632
2001 866 841 662
2002 966 807 636
2003 966 775 610
2004 966 744 586
2005 a66 714 562
TOTALS: 8314 7,002 5,446
PP -oeen et St n $ fambitntcarrinaca il Tacen 4/18/2005
PO=4 0/82'd  002-1 -foad 2811 §0-81-HdY



