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Chapter 0.  Outreach and Education about Water
Outreach and Education about Water in California
Evon – instrumental in getting public to understand local regions various types of strategies, highlighting examples, building stormwater system

Two big parts:  Geneal sense for public, value

Helping local agencies become familiar with strategies that haven’t been familiar to them.  Water districts do have Public Affairs, ask them what they have been doing.  Informatino sharing to show about the question of rate hikes, how a business model doesn’t work for water agencies, show agencies ways to present information to their constiuents.  Water Plan can be helpful, show how a localities can convene information hearings.  Get public on-board.  Not necessarily with outside consultants.

Betsy Collins:  What USEPA has for watershed academies, all kinds of outreach materials, surface water ambient monitoring, how can I translate into local informational tools.  Already done.

Kathleen: Philosophical statement, educate, propagandize people to what is not a complete fact, system not completely privatized, stated that water is a human right, finite.   Relationship between land and water development is critical.  Critical to a public campaign.  Common langage to say what is happening.
In terms of education – have a hard time figuring this stuff out.  Who is developing what plan.  Helpful, if someone showed a big flow chart of agencies.  How they are involved.

Show what is already going on, the state can lag local activities
Public Outreach:

To the broad public/ public education system / 


About limits of water availability, link to land development and planning, sustainable or holistic water understanding (especially a case study), environmental issues, 
Conflict resolution

To districts and agencies (possibly to help them conduct their own campaigns)

NGO’s, environmental organizations/ partner with governmental agencies to disseminate/ articulating network
Given existing clearinghouse/ organizations/ case studies of various, not just generated by governmental organizations, make sure that people know that most information generated by NGOs, volunteers.

Educate low-level public officials – water agencies, cities, businesses (substantial part of who WhollyH2O does, they don’t know what to do about greywater, how to deal with public).

Use web-based footprints, calculators, learn where your water comes from (by zip code).  Enviromapper.

Compare to other developed countries or can compare regions, as in 2020 Plan
Creating a cultural shift by 2050

Need at the water user level, funding,

Educational system, curriculum setting, how people relate to water/watershed resource management

Sense of investing in water, beyond paying bills, rewards conservation, more direct than byproduct go to an (elite) developer, everyone getting a benefit out of conserved water


Need to bring commercial and institutional along.


Water as a human right, shared resource, shared responsibility


Public information sharing about real-time water use, sparks competitiveness


Have people experience water in nature, as something different than a commodity


Water has to cost something, not financially valued, water conveyance and treatment are paid for, but not water.  Water rates have to go up.  First problem, this is how to proceed.  Educate people about the difference between conveyance and treatment, and paying for water.


But cost of living, and basic cost of water is very difficult for treating Lake water.

Bringing sociology into the agencies

Mainstream water conservation and use, sustainable water management


Teach communication skills (to themselves), not good at communicating with public

Research on common problems facing water managers: rate hikes, public acceptance of reclaimed wastewater, flood and evacuation behavior, conservation behavior.
Potential Benefits of Outreach and Education about Water
Public education


Get more participation in conservation programs.


More equitable and just usage and distribution of water.  More aesthetic value of water.

Two-way street, gives agencies feedback, and helps them approach water issues.

Creating a Cultural Shift


Children may leverage home/people’s behavior


Help with climate change adaptation and resilience

More aesthetic value of water

Bringing Sociology into the Agencies
Potential Costs of Outreach and Education about Water
Public education

If you get rapid water conservation, their rate structure may not be prepared for the lost income.  Can potentially get change before the districts are ready.  


Would require more funding

Creating a Cultural Shift


Potential for backlash on state’s priorities, especially as regards kids’ education

Bringing Sociology into the Agencies


Expense of staff time, increasing demand for the field
Major Issues Facing Outreach and Education about Water
Public education – non-profits who are doing the informational campaigns need funding, how do we support them in continuing this effort.
Creating a Cultural Shift – may be perceived as propaganda; is it the role of the State to try to create a cultural shift?

Climate Change: educating people about increasing variability, changing expectations from historical water supply, water and energy nexus, Flex Your Power at the Tap
Bringing Sociology into the Agencies

· Agencies struggle on their own with public processes, don’t have a public informational officers, don’t know how to deal with public
Recommendations to Facilitate Outreach and Education about Water
Public education – Survey of what is already being done by NGO’s and universities, agencies, EPA, professional associations
Education and Outreach has to be a two-way street – getting to work on problems from a public perspective, needs to be somebody she can go to (an ombudsperson) to direct people to the process.  Need from the outside to be directed into the agencies.

Do Road Show of 1975 Water Plan – about California, ecology, water, extent of thought, don’t get that across

Creating a Cultural Shift

Bringing Sociology into the Agencies
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